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Typical FMC Steamer preparing fruits and vegetables for 
Gerber's Baby Foods at their Oakland, California plant 


Makes Short Work 


It takes an FMC Continuous High Pressure Steamer, 
with automatic heat penetration control, to really 
loosen up the tough ones. Such vegetables as carrots, 
beets and potatoes (certain fruits, too) are quickly 
and uniformly exposed to steam pressures up to 
120 P.S.1.G., which make the job of skin elimina- 
tion easy, fast and thorough. 


Built for various capacity requirements, this ma- 
chine provides a yield of 10% or more over other 
methods of loosening skins. As an example of out- 
put, carrots are processed at 5 or more tons per 
hour under 25 tJ 30 seconds exposure to steam 
pressure. In addition, there’s an extremely low waste 
factor, there’s no damage to sub-surface nutritional 
layers, and continuous operation reduces the man- 
power normally required on non-automatic lines. 


Want more information? Just mail the coupon 
today, or call your nearest FMC representative. 





a4 ; General Sales Offices: 





FOOD MACHINERY 
AND CHEMICAL CORPORATION 


Kyte pod Canning Machinery Division 


WESTERN: SAN JOSE, CALIF. + EASTERN: HOOPESTON, ILL. 


of Tough Skins 










improved model boosts many fea 
tures, including adjustable condensate 
removal unit; rigid, large diameter tur- 
ret shaft; hard, smooth plate-stock liners; 
1%" heavy duty pressure-resisting fire- 
box side plates. Built to A.S.M.E. code 
for up to 120 Ibs. pressure. 


For prompt reply, address office nearest you 
Food Machinery and Chemical Corporation 
Canning Machinery Division 
P.O. Box 1120, San Jose 8, Calif. 
103 E. Maple St., Hoopeston, Ill 


(] Please send me a copy of your Bulletin on the 
fme High Pressure Steam Peeler. 


[} Have your representative call. 
Neme__ Title 
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[" Heekin's team of engineers and market research personnel 


show you how Heekin Product Planned Cans are planned for your 







profit. Your metal packaging problems will be solved quickly and 






three years Heekin has led in metal packaging research. Remember, 






é 
ae efficiently . . . and profitably for you. You will benefit from the fifty- 
e 
is 
; 






Heekin Cans... plain or lithographed ... . are planned for your profit. 


Heek l n re, ans 


THE HEEKIN CAN CO. PLANTS AT CINCINNATI & NORWOOD, OHIO; CHESTNUT HILL, TENNESSEE; SPRINGDALE. ARKANSAS 





? ’ 9 
May the Catfts of Deace 
and Happiness be Yours 
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Events To Come 


Dec. 1-2. Tri-State Packers’ Asso 
ciation, 52nd annual convention, Ben 
jamin Franklin Hotel, Philadelphia 


Dec. 5-6. Michigan {’anners _& 
Freezers Association, tall meeting, 
Pantlind Hotel, Grand Rapids 


Dec. 5-6. Ohio Canners Assn., an- 
nual convention, Carter Hotel, Cleve 


land 


Dec. 6. Maine Canners Assn., an 
nual meeting, Falmouth Hotel, Port 
land 


Dec. 5-8. Vegetable Growers Asso 
ciation of America, 47th annual con 
vention, Sheraton-Park Hotel, Wash 
ington, D. ¢ 


Dec. 7-9. Western Frozen Food 
Processors Association, Hotel Senator 
Sacramento, Calif 


Dec. 8-9. New York State Canners 
é& Freezers Association, Ine 70th 
innual convention, Hotel Statler, Buf 
falo 


Dec. 13. American Sanitation Insti 
trite short course. Netherlands Plaza 
Hotel, Cincinnati, Ohio 


Jan. 5-7, 1956. Northwest Canners 
Association, annual convention, Mult 
nomah Hotel, Portland, Ore 


Jan. 15-22, 1956. National Canners 
Association, National Food Brokers 
Association, and Canning Machinery 
& Supplies Association, annual meet 
ing, Atlantic City, N Be 


Jan. 29, 1956. Frozen Food Con 
vention, N.A.F.F.P. and N.A.F.F.D 
Waldorf Astoria Hotel, N.Y.C. 


Feb. 1-3, 1956. Eleventh annual 
fieldmen's conference Pennsylvania 
Canners Association besaevivente 
State University, University Park 


Feb. 6-8, 1956. Food Brokers’ As 
wiation of Canada 13th annual 
onvention, Sheraton-Brock Hotel 
Niagara Falls, Ont 


Feb. 17-18, 1956. Canners League 
of California, annual fruit and vege 
table sample cutting, Fairmont Hotel 
sun brane isco 


Note: \ change in dates for the 
hibit opening of the Canning Ma 
hinery & Su yplic s Association in 
njunction with the annual meeting 

been announced. The new date 
Januar 18, 1956 





control’s the thing... 


WITH ANCHOR HOCKING, TOO 


les steady control that rolls the ball in the 1-3 pocket time after time, 


picks up all the wood on tough spares. And control is important, 
too, in the manufacture of Anchor Hocking quality products. 


From the selection of all raw materials to the final production 
line inspection, Anchor Hocking employs literally hundreds of 
exacting controls, tests and checks involving many scientific 
testing devices. Although each factory maintains a laboratory 
of its own for quality control purposes, central laboratories 
at Lancaster, Ohio, serve as a control center for all—veritable 
watchdogs that make certain that Anchor Hocking 


products comply with their rigid specifications. 


Eleven strategically located factories and sales-service 
representatives in 25 principal cities in the U. S. and 
Canada await the opportunity to serve you with con- 


trolled high quality Anchor Hocking products. 


Anchorglass” Containers are uniformly strong 
tough, dependable — high in chemical dura 
bility, accurate in dimensions, capacity and 
finish... a result of exacting quality controls 
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Exacting control and timing of glass container Samples of all incoming raw materials are Every hour san 
forming machines by highly skilled operators analyzed fi mical purity. They must meet 
result in accurate and uniform Anchorglass rigid Anchor quality specifications before 


Containers. acceptance for prod won. 


,UCt 


$ are remove { from anneal- 
zy lehrs and examined for temper on polari- 
tain uniform strength in 


Anchorgtass Containers, Anchor 
Metal and Plastic Closures, Anchor 


= Sealing Machines, Cartons and Pack- 
‘ ‘ age Engineering Service... for Pack- 
a Pr ers, Manufacturers, Bottiers of 


Foods, Drugs, Household Chemicals, 
Cosmetics, Toiletries, Beverages, 


GLASS CORPORATION Beers, Ales, Wines and Liquors, 
GENERAL OFFICES LANCASTER, OHIO 
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Rod Smith Jan Mitchell 


Rod Smith, former central and mid 


manager of 
Real Gold Company, has been pro 


western division sales 


moted to national advertising and 
sales promotion manager 
Mr. Smith in his former 
Bill Chapman who has moved to Kan 


sas City from Minneapolis 


Succeeding 
position 1s 


whe re he 
was formerly district sales manager 
for the north central states. He is 
succeeded by Don Griffith who takes 
up his new duties in Kansas City from 


his former location with Real Gold in 


Philadelphia 


Luchow Products 
which will cook 
and market a number of the 


The formation of 
Corporation freeze 
favorite 


Restaurant, was 


Jan Mitchell 
owner of the restaurant, is president 
and Burt Strouse 
is vice president and general manager 


dishes at Luchow’s 


ree ently announ ed 


of the new company 


Lester W. Graaskamp, vice president 
in the executive department and a 
director of American Can Company 
has been named vice president in 
charge of the company's central di 
vision operations, succeeding Michael 
P. Cortilet, died last August 
Roger F. Hepenstal has been elected 
treasurer of the firm, G, W. Reese, 


w ho 


president m chara 0 
Atlantic 


named vice 


formerly vice 
division has been 


president in 


Canco’'s 
charge of 
manufacturing, succeeding Mr, Hep 
enstal. T. E. Alwyn, formerly a vice 
president in the executive department 


John R. Henry, 
attorney for the 


succeeds Mr Reese 


formerly general 


company has been elected secretary 


C. B. Rasmussen has been promoted 
to the position of plant 
Wm, J, Stange Company's west coast 


manufacturing branch at Oakland 
Calif. John Kilbuck has been appoint 


ed technical director of Stang 


manager of 


s west 


coast staff 


Dr. Walter R. Fetzer, chief chemist 
of Clinton Foods Ine 


Clinton, lowa 


People and Plants 
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L. Graaskamp R. Hepenstal 


was awarded the 1955 Medal of the 
American Chemical Society’s lowa 
ection at a banquet at the State Uni 
versity of lowa 


Joseph M. Murphy has been appoint 
ed special production representative 
of the Robert 


Gair Company, Ine with home of 
fices in New York City 


container division of 


Jack kK. Irwin has been named dis 
Brockway Glass 
Cleveland office. Taylor 
Winner has joined Brockway’s Phila 


trict manager of 
Company's 


ce Iphia sales office 


Dr. Austin C. 
Department of 


Wagenknecht of the 
Food Science and 

York State Agri 
cultural Experiment Station, Cornell 


University, has won the Gerber Baby 
Foods Post-Doctorate Fellowship Dr 


Wagenknecht has chosen the project, 
Vegetable Lipids Their Biow hemistry 
and Enzymology, for his study 


Technology, Neu 


Olin D. Blessing, sales manager of 


Dow Corning Corporation has been 
made a vice president of the com 


pany 


Banquet Canning Company, a divi 
sion of F. M, Stamper Company, has 
ippointed D'Arcy Adpertis ne Com 


pany, St. Louis, to handle its adver 


tisinyz 


Home Style Food Products Co., Ine 


has hanged its 
I oods Ine 
the sole 


name to Greenwood 
According to the « ompany 


reasuu for the change is to 
identify the 
with its products, which are known 
under the 


more clearly company 


name “Greenwood's 


William P. Mitchell has been appoint 
ed sales manager of the Canning Ma 
chinery Division of Food Machinery 
& Chemical Corporation's Canadian 


bran h 


Ltd 


Food Machinery of Canada 


Hazel-Atlas Company has appointed 
J. H. Kaylor production manager. He 


C. Rasmussen Dr. Fetzer 


will be located at the general office 
in Wheeling W Va 


The assets of Crystal Canning Com 
pany and its Pet-Ritz Foods Division 
are to be sold to Pet Milk Company 
St. Louis, according to George Pet- 
ritz, head of Crystal operations at 
both Frankfort and Beulah, Mich. No 


change is contemplated in the con 


duct of the business or in its person 


nel. 


Brockway Glass Co., Inc 
that satisfactory 


announces 
negotiations have 
been completed for the acquisition of 
the Demuth Glass Works, Inc., Park 


ersburg, W. Va. 


Link-Belt 


that al plan for exchange of shares 


between Link-Belt and Syntron Com 
pany, Homer City, Pa., has become 


effective. Syntron will be 
as a Link-Belt subsidiary 


Company has announced 


operated 


J. D. Zellerbach, president and dire« 
tor of Crown Zellerbach Corporation 


was elected chairman of the Commit 
tee for Economic Development at a 
recent CED meeting 

Russell P. Snyder, Jr. has been pro 
sales manager of 
Tri-Valley Packaging Association, San 


Francisco 


moted to assistant 


Richard A. Buckman, Okauchee (Wis.) 
has been awarded the Wisconsin can 


ning industry's 1955. scholarship in 
‘The scholarship con 
sisting of a $300 cash award. is 


innually by the trace 


tood tec hnology 
mace 
group to a stu 
dent majoring im food p wessing at 
Although 


, 
selection of the winner is based on 


the University of Wisconsin 


scholastic record, one of the require 
ments of the scholarship contest is 
that the 
ployed in a Wisconsin cannery during 
Buckman 


university this 


student raust have been em 


the summer vacation. Mr 
who is a senior at the 
vear, has been employed at the Oco 


nomowoc Canning Company 
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CROWN VACUUM LUG CAPPING MACHINE 
developed especially for application of Vacuum Lug Caps 


Performance under actual packing h Speed 


conditions in food plants which pack tive Sealing 

mar ( Iperation 

ck, Easy Change-Over 
... low cost operation ... dependable Space Saving « 


Hig 

Pos 
a variety of products has proved that Aut 

q) 


this machine assures big production 


Labor Sav ing 


hermetic sealing Flexibility on Sizes and Products 





‘i 
ONE rwisT oa?! 


ATE 


who knows the importance of 


sealing to please the ladies— 


NALLEY’S PRODUCTS - 
healed with Crown Vacuum Lug faa 


Business minded packers know that women’s preferences have a big 
influence on sales. That’s just the reason you see more and more store 
shelves stocked with products sealed with the Crown Vacuum Lug 


Cap. This vacuum closure has the convenience women look for. It’s 


easy to remove... easy to replace . . . makes a perfect re-seal over 


and over again. Crown Cork & Seal Company, Inc., 
Closure Sales, Baltimore 3, Maryland. 


A TRUE VACUUM SEAL The slip rubber ring used as a liner in 
the Crown Vacuum Lug Cap was developed especially for her- 
metic sealing and it does the job far better than any other ring 
made. Packer after packer over the years has found that sealing 
with the Crown Lug Cap and Slip Rubber Ring gives him all of 
the advantages listed below. 


Protects the original flavor and quality 
Guards the natural appearance and color 
Maintains the vitamin content 

Helps increase shelf life in the store 


Keeps product from drying out 


becoming rancid or moldy 


Safeguards the food while stored 


on the pantry shelf or refrigerator 


Write for your FREE COPY of the surveys that 
show 75% OF WOMEN PREFER SCREW TYPE 
VACUUM CAPS... ask for “A Study of | 
Women’s Likes and Dislikes in Closures”’ 


* NALLEY’S PRODUCTS ore packaged and distributed 
by Nalley’s Inc., Tacoma, Washington. 











Sufficient osmotic pressure is the ke) to keeping 
natural flavor in the fruit and Cereldge” brand 
dextrose is the key to safe osmoticypressure 
unmarred by over-sweet preserving syrups. 


By using Cerelose brand dextrose in Gppro- 
priate amounts with other sugars, you can 
obtain a solution with a solid's content 31 per- 
cent higher than a corresponding solution vajth 
ordinary sugar alone. A 


‘\ 
For better flavor...for more natural color... : ; 
for improved shape and appearance of your 4 j i ae 


canned fruits, be sure to add Cerelose to your % 





eee 


preserving syrups. Our technical men will be ‘% aon 
glad to show you how. Write to us... we'll ‘ 6 co 
come to you. rl a,“ , 
yo*™ 
got 
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Washington and You 


Robert Y. Kerr, Washington Editor 


Amendment To The 
Robinson-Patman Act 


Watson Rogers, president, National Food Brokers Asso 
ciation, (see Page 50) recently appeared at hearings 
of the House Small Business Committee to support enact 
ment of an anendment to Section 2 (b) of the Robinson 
Patman Act. This amendment is known as the “Equality 
of Opportunity Bill.” It is intended to make clear that 
price discriminations (not based on cost savings) by a 
seller among his own customers, made in good faith by 
the seller “to meet the equally low price of one of his 
competitors, are not prohibited unless the effect of the 
discriminations may be substantially to lessen competition 
or create a monopoly 

The problem was born through a Supreme Court de 
cision in the Standard Oil of Indiana case some time ago 
This opened a loophole in the Robinson-Patman Act 
permitting prices to be met in good faith even if it 
resulted in crippling or destroying other businesses in 
competition with the buyers who were granted thes 
favors 


Rogers’ Philosophy 


Mr. Rogers pointed out, after reviewing the history 
of the Act, that Congress never intended a seller's claim 
of good faith to be an absolute defense against the 
charge that such price cuts would destroy competition 
or create a monopoly among his customers. He declared 
that he doesn’t feel that the facts of the case have 
changed to such an extent that the many thousands of 
small sellers and their wholesale and retail customers ho 
longer need protection, as afforded by Robinson-Patman 
legislation, against discrimination for the benefit of a 
few favored customers 

The Act, as originally passed, preserved the right of 
the seller, acting independently, to meet his competition 
on a price-wise basis. It also respected the right of the 
buyer to shop for the lowest price possible from his 
vendors rhis Mr Rogers claims Is normal competition 
at work. But when a seller can get, or retain, a customer 
by granting him price discriminations which are designed 
to destroy or lessen the opportunity of the seller's other 
customers to compete with the favored individual, that 
is abnormal competition at work. No merchant wants to 
meet or beat his competition by destroying his own 
customers 

Consider the enactment of a statutory license for price 
discrimination to meet the equally low, legal price of a 
competitor, even at the cost of ending competition in 
that area. The independent business man could not sur 
vive. The person, or persons, holding such coercive powet 
enabling them to extract a lower price from the seller 
would, indeed, suffer little competition. If, in the case of 
an independent merchant, any other merchant in the 
same market area could get a lower price from the 
manufacturer, he would have a handicap start in the 


race for business. His advantage would be so great that 
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he could be wastetul inh his merchandising and service 
and still hold the upper hand. Men who want. this 
artificial advantage are those who are unwilling to build 
their own selling pattern on skill, e‘ficiency, and hard 
work. The loophole which permits and encourages the 
meeting of competition through so-called good faith by 
persistent price discrimination should be closed The 
proposed amendment, favored by Mr. Rogers will ac 
complish that 


Brokerage Section 


The NBA officer definitely favor: retaining Section 

c) in the Robinson-Patman Act, which is commonly 
referred to as the brokerage section The attorney 
general's committee has recommended its emasculation 
It should not be referred to as such; rather, as the 
chairman of the Small SUSINESS ommittee once de 
scribed it in a speech it is the section that 
prohibits questionable brokerage payments 

food brokers were operating more than a century 
before the Robinson-Patman Act was passed, Present 


day brokers are not children of that law. The broker 


and his service became necessary iS a national market 
for independent producers became necessary Brokers 
increased in numbers, not because of artificial props 
restraints, or favors, but rather because they performed 


an economical and necessary sales service to the pro 
ducer 

Section 2 (« was aimed to check the coercive in 
fluence of mass buying power by prohibiting sellers from 
paying or allowing compensation to buyers, or their 
intermediaries for illeged services rendered by these 
buyers, or their intermediaries, in connection with their 
own purchase s of goods in interstate commerce as ce 
fined by the Interstate Commerce Commission. The prac 
tice was to hire these buyers to serve as their brokers 

Congress decided such payments to be monopolistic 
because they we're yf ldom if evel proflered by sellers 
when the latter were free of the coercive influence of 
mass buying power. Such payments were essentially re 
bates and as such were held to be injurious to interstate 
commerce. They were for the most part concealed in 
respectable dressing of true brokerage payments. At the 
time they had become a widespread means of price 
cutting and were creating substantial monopolic sim inter 


state trade 


Mainstay Of Free Competition 


Without this regulation written into Section 2 (ce) the 
door would have been left open for a return of the corro 
sive influence of ma buying power! all the evils out 
lawed in Section 2 a would have returned in the 
form of unearned brokerage payments, thus destroying 
Section 2 (c) has 


been accepted by the great majority of independent 


the purpose of the Act in its infaney 


enterprises in America, the producer sellers and the dis 


tributor buyers whose industry ethic weney and independ 
ence have been a bulwark and mainstay of the principle 
of free competitive enterprise 

here is a common evil consequence involved in mak 
ing good faith an absolute defense for price discrimina 
tion and in weakening Section 2 (c). Either, and certainly 
both together, would lead to a two price system — one for 
the big coercive buyers and a higher price for independ 
ents and smaller chains with whom they compete 


Institution and passage of such an amendment will 


not serve as a police iction but it certain will aid in 
establishing a sound ba ot operational principles for 
all of us concerned with the food indust: It could and 
would serve a i guide for future transactions in the 


€ ling fic Id 
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GUUD NEWS! A NO-STICK 
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PET FOUD CAN! 


Canco announces the development of an inside coating 


for meat and fish base pet food cans that permits 


easy removal of the product in bulk or loaf form. 


The new lining, called No-stick “‘A’’ Enamel, developed 

by the Technical Service Division of American Can 
Company, provides packers with the best pet food 
containers on the market today . . . one more example of 
how American Can Company, through technical know-how 
and experimentation, is bringing better containers 


to canners and consumers alike. 


Go Tirst to the people who are first-! 


American Can Company @ 


New York Chicago San Francisco 
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HE KNOWS HOW TO CUT 
HOEING COSTS 75% 


Premerge keeps annual weeds and grass down 
. .» eliminates one to three cultivations 


Premerge® helps answer your two chief problems: cutting 
growing costs and increasing yields. Yes, it’s true that 
Premerge cuts weed control costs as much as 75% in lima 


beans, field beans, snap beans, canning corn and peas, 


Rows sprayed with Premerge stay weed- and grass-free up 
pray ) I 


you can depend on DOW AGRICULTI RAL CHEMICALS 


to six weeks or longer, even in wet weather. A single 


application eliminates one to three cultivations—saves 
many days of time and labor, Also, crop roots grow better 
in soil not “packed” by cultivation machinery. Yields 

biggest yet! Your supplier has latest recommendations for 
both pre-emergence and postemergence treatment of 
vegetable acreage with Premerge. THE DOW CHEMICAL 
COMPANY, Agricultural Chemical Sales Department, Mid- 


land, Michigan. 
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NATIONAL CAN 


ON THE MARCH... 














...can manufacturer, 
housewife and canner 
all have an 

important stake in 

the development and 
manufacture of 

better cans. 

At NC management 
talks your language 

and wants to serve you 


LLL. 


HIiCAGO * NEW YORK + SAN FRANCISCO 
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Say oh the right track with 


Tailor-Made Package Service 


From deliveries on down the line, you travel first class aboard 
Continental's Tailor-Made Package Service. You write the time- 
table, and we'll follow through with all the precision-made cans 
you need — exactly when you need them. Then, if you'd like help 
with research or engineering, it's available at a moment's notice. 


You'll find our experts eager to learn your particular problems 


and anxious to do things your way. Why not see how we tailor our _ 
. = 
{ 
many services to fit your needs. Call Continental soon. TE 
= 


Fly Yor of iter Wade Packaging 
CONTINENTAL Cc CAN COMPANY 


Eastern Division: 100 E. 42nd St., New York 17 
Central Division: 135 So. La Salle St., Chicago 3 
Pacific Division; Russ Building, San Francisco 4 


, 
‘ 
4 


’ 
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FREEZING 


BETWEEN THE LINES 


New Box Car Promises Transport Savings 


CAR 


known as 
Load Car, was recently 


A new type box car, 
the Unit 
shown at Chicago’s Calumet Indus 
trial District warehouse. It was dem- 


onstrated to a group of shipping 
executives, many of whom were food 
field men, that the car could be 
unloaded (30,000 Ib. load of canned 
soups & baby foods) in 10 min., in 
comparison to the accepted 8- to 
10-hr. job 

The car, a five-compartment, 45 
footer, offers 3,360 cu. ft. of space 
for loading purposes. Its manufac 
turer, International Steel, claims that 
it is the answer to food processors 
problems, especially those packing 
in tin and glass, because of its dam 
age-free qualities. 


In addition to the unique feature 


COR a 





ATION 


of multiple compartments, which per 
mit load segregation into palletized 
bulk- 
and panels of “Hasko- 
struct,” a new type of plastic 
developed by the 
Haskolite Company, Grand Rapids 
Mich. This feature renders the car 


units, it has a floor, ceiling 
heads, walls 


sandwich panel 


“almost damage-proof,” according to 
rail experts 

lo the food processor using rail 
transportation it not only offers a big 
saving in labor costs but also will 
greatly cut waste and reduce loss and 
damage claims. The saving in unload 
ing time alone has been computed at 
$40 per car. 

The cars will be in production 
vithin the next month or so, say man 


ufacturing spokesmen. 





NCA Distributes New Reference Book 


The National Canners Association 
is now distributing its new book 
“The ABC’s of Canned Foods” to 
the nation’s food editors and broad 
casters. 

It covers the history, growth and 
development of the canning industry 
individually, more 
than 60 leading canned foods. In 
formation is supplied on the back 


and disc usses 
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food, and all 
including size of 


ground and lore of 
available statistics 
crop for 1954 and preceding five 
production; utilization 


inned 


years average 
of the crop as principle va 
rieties packed; pack size; per capita 
consumption; container sizes and per 
centage of pack which each size 


represents; and the major canning 


regions ind season 


ee 


Continental Gets Loan 


Continental Can Company has en- 
tered into an agreement with Met- 
ropolitan Life Insurance Company 
and New York Life under which the 
insurance companies will loan Con- 
tinental $25 million on 40-year 
3-3/4 per cent notes maturing this 
yea! 

Proceeds from the notes will be 
used to provide additional working 
capital and to assist the company in 
meeting its capital needs for new 
facilities, improvements and expan 
sion for the next five years 


F. J. Fay Receives FMC 
Service Award 


A span of service extending over 
a period of 40 years was celebrated 
by Frank J. Fay 
Machinery & Chemical 
Corporation's Canning Machinery Di 


western sales man 
iger, Food 


vision, when he was recently award 


ed a diamond- and ruby-studded 
lapel pin at an annual Service Award 
dinner 

Mr. Fay has spent “practically all 
my adult life” in the canning ma 
chinery business. He started with the 
Berger & Carter Company in 1915 
and when that company was pur 


KMC he 
manager of its Agency & Supply Di 


chased by remained as 
vision. In 1934 he was made general 
sales m imager of what is now the 
western operation of FMC's canning 


machiner operations 





Frank J. Fay receives 40-year award pin 


from C. K. Wilson, FMC vice president. 
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Sometimes The “‘Eyes”’ Don’t Have It 
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This photograph, taken in a Swiss grocery store, shows a shelf display of products 
as normally seen in most stores. The left view is that as seen by a person with 
normal eyesight. The right view is that, based on careful optical measurement, as 


seen by one woman in every three, who should be wearing glasses but isn’t. It 
presents a vivid story of eye-appeal selling 


A recent study made by Foote wv hasnt any. Such testing programs 
Cone & Belding Advertising Agency vhich demonstrate whether the prod 
in Switzerland grocery stores, reveal uct’s package is performing its vital 
i remarkable finding for marketing role as the final link in the producer's 
specialists of “shelf products.” effort to communicate with the cus 

tesearchers found that one wo tomer, are necessary, according to the 
man in every three dos not see researchers, if the $12-billion annual 
display properly either because she investment in packaging by American 
has forgotten her vlasse s at home industry is to be protected 





New York Canners Education Committee 





Members of the New York State Canners & Freezers Association's Education Com- 
mittee, who recently awarded 11 scholarships are: left to right (front), A. E. Guest, 
Haxton Foods, Inc.; W. H. Sherman, Rochester, secretary of the association; H. L. 
Page, Producers-Canners Cooperative, North Collins, N. Y. (Rear), W. W. Wilson, 
Silver Creek Preservers; D. B. Ingersoll, East Pembroke Canning Corp.; Douglas 
Manning, Southland Food Products; and B. D. Becker, Continental Can Corporation. 
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Preventing Asparagus 
Spoilage 

An extensive field study was made 
in 1955 on the factors influencing 
process requirements for asparagus 
as well as on the source of the spoil 
age organisms. The study was con 
ducted as the result of flat sour and 
well spoilage outbreaks due to ther 
mophiles in certain packs of asparagus 
im recent years Heat penetration 
tests in both still and rotary cookers 
and inoculated experimental packs 
were made 

Results of the tests showed that 

1) green asparagus spears heat fast 
er than white spears of the same 
size; (2) unpeeled spears heat fast 
er than the peeled style; (3) control 
of fill is highly important — overfilled 
cans may be under-processed due to 
slow heat transfer; (3) large spears 
heat more slowly than small spears 
and spec ial cooks are required for 
spears having al cross-section meas 
urement, at the butt end, greater 
than 3/4 in.; and (4) spears having 
a maximum cross-section measure- 
ment at the butt end of more than 
1-1/8 in., should not be canned as 
spears. 

According to the research findings 
conducted by the western labora 
tory of the National Canners Asso 
ciation, it also was pointed out that 
while plant sanitation is an important 
factor in preventing the build-up of 
spores of thermophiles, some aspara 
gus is highly contaminated as it is 
received from the fields. It has been 
determined that a thorough washing 
will help reduce the spore-load, but 
many spores may still be present in 
the cans as they enter the retort 
Consequently, careful attention to 
fill and spear size will pay dividends 
in reducing the spoilage hazard 


fen freshmen and one senior, all 
students in the Food Technology 
Division, Morrisville Agricultural & 
Technical Institute, have been award 
ed cash scholarships totaling $1,300 
by member companies of the New 
York State Canners & Freezers Asso 
clation 

The scholarships, awarded for 
scholastic achievement and aptitude 
in food preservation courses, were 
offered for the fifth consecutive year 
by the Association 

In each case the recipient indicated 
the award would be used to further 
his education in food preservation and 
processing 
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The Bama company’s neat product display case, located in the packaging department, serves as a useful and valuable “silent 


salesman for all products. Chester D. Rains, plant superintendent 


There’s A... 


examines one of the company's products 


“Bama’ In Texas 


Foresight, Quality Product, Sales Initiative And Overall 


Know-how, Produce Leadership In The Preserve Field. 


he Houston plant of The Bama Company is the south 

western arm of a preserve firm that was started in 
1921 by the late A. N. Chappell and S. M. Chappell 
At- the time of its beginning there were only five em 
ployees. 

Today the Houston plant, together with its twin, the 
home factory in Birmingham, make up the company 
that ranks as the largest preserve manufacturer in the 
southern states and is one of the industry's sales leaders 

A. N. Chappell was in the food brokerage business 
prior to 1921 and handled several substantial preserve 
accounts. Liking the steady profitable sales he decided 
to open a manufacturing plant in Birmingham. Alex and 
Sam Chappell started packing jellies early in 1921. Since 
the product was made in Alabama they labeled it 
“Bama.” 

Under their management the preserve business pros 
pered and they expanded their product line to include 
peanut butter, mayonnaise and salad dressing 

The Bama label became firmly established in Texas 
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during the early Depression years 


mainly through the 
efforts of a personable young salesman named Ray W 
Oeland. As Texas and surrounding areas in the south 
west became prominent outlets for Bama products the 
( happe ll brothers decided to open a manufacturing plant 
in Houston. This plant was opened in 1933 with Ray 
Oeland as manager and part-owner. Only peanut butter 
was packed in Houston until 1936 at which time a new 


factory was constructed 


(ood Management 


Sound sales and hard-hitting promotion called for 
more and more production and the intervening years 
brought four expansions to the Houston plant, It is now 
equal in size and capacity to the Birmingham plant 


The product line includes a large assortment of pre 
serves, jams and je llies in a wide selection of glass 
container sizes, as well a: apple and peanut butter in 


various sizes. Some high volume products are packed 
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Balcony, where preserve preparation and cooking facilitics 
and vacuum pans are located, is serviced quickly and con- 
veniently by lift truck. Pallets are most generally used in 
handling materials for balcony 


in No, 10 cans for institutional use 

Mr. Oeland has continued as manager, assisted by 
George E. King, office manager, and Chester D, Rains 
plant superintendent 

A. N. Chappell died in March, 1955. His brother and 
long-time associate, “Mr. Sam” Chappell became presi 
dent of The Bama Company at that time. S. M Chap 
pell, Ir. is vice president, E. U. Kissel is buyer of all 
fruits and William E. Hanks, general sales manager 
supervises cold packing of fruits in the south, southwest 
and on the Pacific coast 

The Bama plant in Houston is five miles northeast 
of the city at 5501 Clinton Drive. The plant is especially 
engineered for high, efficient production and, by neces 
sity, all operational phases are closely integrated, Raw 
products for preserve manufacture arrive either canned 
or frozen, the main exception to this being Bruce plums 
and Lawton blackberries which are grown in Texas 

The large tasty Bruce plum was virtually unheard of 
for processing purposes until it was developed and pro 
moted by Ray Oeceland, At present it is the company’s 
third largest volume item, exceeded only by strawberry 
and peach products, A big distributor once told) Mr 
Ocland, “Our people are going ‘plum’ crazy over those 





Balcony operation at the Bama plant is fast, sanitary and 
efficient. Blending is done in open kettles (foreground), then 
finished in vacuum pans (rear), Product flows to packaging 
line, from pans, by gravity 


wonderful Bama Texas plums!” Bama annually buys 
more than a million pounds of these big. beauties in 
season and freezes them for preserve use. 


Process System 


Other supplies are handled in-plant smoothly and with 
no lost motion, Cooking and blending are located on 
the roomy balcony of the single-story structure. Here 
fruit, sugar and corn syrup are skillfully blended, sof 
tened and heated in open kettles from which points 
the mixture is sucked into big vacuum kettles for finish 
ing. Cooking of preserve products is a fine art with 
Bama cooks. Moreover, close laboratory control, with 
constant refractometer readings, assures uniform consist 
ency with every batch. 

The finished product flows from the vacuum pans 
into the stainless-steel holding tank equipped with an 
agitator, from where it flows into the filler bowl 

At the start of the high speed packaging operation 
empty containers are unscrambled and pass first through 
a White glass cleaner. The Bama Company is now using 
lithographed, re-useable tumblers, many of them with 
attractive, colorful designs. Ray Oeland says that sales 





To make ready for product flowing from pans, big 20-oz., 
lithographed containers are unscrambled and conveyed to 
filler. Containers first pass under White glass cleaner. 





Neatly packaged apricot preserves emerge from cooler (left) 
und go to two World labelers. Facilities are well lighted and 
‘women employees tending the line are dressed in identical garb. 
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Hot roasted peanuts cascade from roaster and enter cooling 
tray. Bama is reputed to have one of the finest peanut butter 
manufacturing plants in the nation 


mcreases since the idoption of these new contaimers 
have been nothing short of phenomenal. With most 
products all labeling information is contained on the 
White cap and no label covers the lithography 

Glass is supplied by Ball, Hazel-Atlas and Knox 

The containers pass under the 10-spout filler, ar 
filled, and Are sealed on the high speed White Cappet 
They are then conveyed to a larwe coolet where high 


pressure water spray from 235 jets cools and washes 
the containers. They are dry when they emerge from 
the cooler and go to three World turret labelers. The 


containers are then cased and palletized and are taken 


to the warehouse or waiting trucks 


Peanut Butter Excels 


Bama officials have built one of the finest peanut 
butte production units in existence at the Houston 
plant. A new, high-volume mill grinds the nuts and blend 
in oil and sugar in one operation 

High-quality Alabama Runner and Texas Spanish 
hulled peanuts are blended and roasted in Bauer roast 
ers. The nuts are roasted to the proper color under 
exacting temperature conditions and are then discharged 
into bin-type coolers where huge fans draw off the heat 

After being cooled the nuts are elevated to the 
blanching machine which splits each nut in half and 
removes the = skin As the peanuts leave the blanche 
another fan blows out the meal tiny bits of broken 
peanuts); stones, debris, etc., drop out by gravity 

The peanuts are then re-elevated and, by gravity 
fall onto inspection tables where women give them a 
final check. The nuts are then elevated again to an 
overhead Bauer hopper from which point they flow 
into the grinder. Inside this grinder, rapidly revolving 
stone plates grind the nuts to almost microscopic fine 
ness. A stabilizer (hardened peanut oil with salt added 
and dextrose enter the grindes along with the nut 
The high heat generated by the plates’ action me Its 
the fat and thoroughly mixes the ingredients so that a 
homogenized, free-flowing butter results 

The hot peanut butter is then pumped into a stainle 
steel holding tank equipped with an agitator. Another 
pump takes the butter from this tank and pushes it 
through the Votator where it is rapidly cooled. Fron 
the cooling apparatus the butter, ready for packaging 


goes directly to the Elgin filler. Screw caps made 
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Anchor Hocking are applied to many of the container 
izes and White caps to others. The decorated mug 
type tumblers have been heavy favorites for more than 
ix vears in the Bama territory 

The filled containers leave the filler and pass over 
in oan line vibt itor wh ich removes alr pockets and settles 
butter in the jars. Serew caps or vapor-vacuum caps can 


he applied on the Scil tie conveyor 


Efficient Operation 


Wherever you go in this modern, ultra-clean plant 
Ou see evidences ot man made ethic weney For instance 
if several preserve products are scheduled for the same 
lay, production always starts off with light colored prod 
icts. Changing over from light to dark-colored products 
minimizes change-over time 


\ big display case, unusual among food plants of any 


cle scription, contaimms me ith placed samples of all Bama 
products This display is a big help sales-wise,” says 
Plant Superintendent Chester Rains. “Whenever a cus 


tomer stops at the plant, we don't have to scurry around 
pening cases or looking for various products. Moreover 
ince this display case is stocked from the production 
line, we don’t have a lot of opened and partly-used 
ses on our hands 

Bama officials say that their company has grown and 
expanded steadily because they've always. sold high 
quality products it a fair price They have done some 
idvertising in the past years but they proudly say that 
the Bama label has become a big seller on the virtues 


ff the product: themselves 








Cover Picture 


Bama-owned trucks leave the plant in Houston at 
frequent intervals, loaded with high quality pre 
serves for delivery to a wide-spread market. Ou 
cover picture shows Ray Ocland (center), manager 
and part-owne! of the Bama Houston plant Chester 
DD. Rains (left plant superintendent; and George 
EK. King (right), office manager, chatting with Bama 
truck driver before he takes off for his trip 








Pesnut butter packaging equipment, like the manufacturing 
equipment, is modern and streamlined. From right to left 
glass unscrambler, filler, vibrator, screw capper, vapor-vacuum 
capper, and labeler. Here the popular Bama 18-07. jar with 
screw cap is being packed 
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The starting point for all Heinz mechanized operations in material handling is 
the production run chart being checked by F. Y. Tiernan, factory manager (right), 
and Joseph Osterreider, transportation and warehouse manager. This chart accurate 


+ 
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The push of a button is all it takes to 
select a pallet-loading pattern in the new 
Heinz plant. 


ly reflects the weekly work load to be handled by the company’s material handling 


facilities 


H. J. Heinz Company Installs .. . 


Automatic Material Handling 
System . 


Centralized Control Panel Makes New Warehouse A Mechanically Streamlined, Push-button Operation. 


@ Pallet Loading 


@ Three-step Conveyor System 


A’ the new H. J. Heinz Company Pittsburgh plant 
it's a case of, “Look, no hands 


Completely mechanized push button control, of all 
case handling operations means just that The develop 
ment of a system of automatically controlled conveyors 
and palletizing machines for the new warehouse Ives 
the plant one of the most modern material handling 
programs in the country. The new system completely mech 
anizes the company’s warehousing operations from case 
sealing machines, in nearby buildings, to the shipping 
docks. Modern industry, which yearly allocates approxi 
mately 25 per cent of its operating costs to material 
handling and transportation, is fast recognizing the need 
for streamlined, precision, time-saving methods of han 
dling, loading and distributing its products 

The new warehouse replaces six buildings, which here 
tofore were located in as many different locations in 
the city 

The new warehouse measures approximately 250° by 
500 ft., and has a total area of almost 375,000 sq. ft 
on three floors. A ceiling-height of 25 ft., and a floor 
load capacity of 750 lb., on the two upper floors, permits 
stacking of pallet loads in five-high tiers which is equiva 
lent to 40,000 pallet loads of products in an overall 
7,400,000 cu, tt. of space 

Principal feature of the system is the handling equip 


ment Phi pha is similar in some respects to tower 
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@ Electric Panel Control 


@ Modern Warehousing 


control employed by railroads in switch yards and passen 
ger terminals. In fact, the operation involves making up 
“trains of a predetermined number of filled cases, rout 
ing and controlling their movement on 12 accumulator 
conveyors and five trunk conveyors through fou pallet 
loading machines, and over subsequent conveyors and 
vertical lifts to one of three floors in the warehouse 


Conveyor System 


Case size and number of cases to be filled determines 
the number of cases hauled in each train. The average 
distance traveled on these conveyors is more than 1,000 
ft. through two to four connecting upper floor passage 
ways between buildings. Trunk conveyor length is about 
850 ft., and accumulators vary from 240 to 470 ft 
Overall there are approximately 1-1/2 mi. of conveyors 
including pallet feeders, accumulators and = trunk lines 
to the pallet loaders, of which 4,100 ft. are in trunk lines 
Other automatic conveyors deliver palletized products 
from pallet loaders to the floor for storage purposes 

The entire operation 1s mechanical from the time the 
cases are sealed until they are delivered to the ware 
house or the shipping dock ready for loading into box 
cars or trucks. Even the manual loading of cars will be 
eliminated when present experimental tests on truck 


loading are completed. These test ire primarily being 
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t udy the recover ty illet Che heart rt ntrol center for the accumulator 
full-time ba ‘ t ive I t the inctions with the trunk 
he te tself, plus the ‘ fork ‘ ! t fourth thoor of the hipping building 
perator Nlaintenance taken ‘ { ‘ inie| t e elect plug-in cable connections 
two elect i id it Phcanaie ! ‘ ht r r with selected accumulator con 
iailable \ ole perato mitrols thre ‘ ‘ ! i th ntact dial vitche to determine 
pallet loader md ua second mat { t anne the number { t ‘ i harged at ne time trom 
truck keey thre pallet loader yD Lie t rt curmutator ¢t t b ive " These controls may re 
| illet wid rve roving trouble t kK tf bk wikith TENE I extended period Or tine Also on the 
operation include three m mw type ! t | priate ire Te that 1OM vrating conditions 
pallet losaact { conveyor to tor ‘ { ‘ t tiv { te he pu el enclosed to 
hipy ne dock na ) COnVEVE to h preve wt ota I { hil ‘ bser 1 tl rou h al plate 
Kloor space conserved by ha t la a Lt e-station mites tem with loud 
( 1] t b rive ! | tea ‘ ct speaker connect t { tut perators booth 
yh | | le (lonve " fr i the | i thee irehou the foreman of Operations 
machine on the fourth floor of the hij pir ildi 
and thy third Hoot of the cere il bul ( thie Pallets Loads 
is¢ up to thi le el to discharge thie recede irae Panel sit vil fitistin thie } incling system 
iccumulator conveyor The | cumulat ( fey litte t ‘ Cases 1 e in size from 
iutomaticall discharge the cased product predete | ' ) , ind fh 10 to 50 Ib 
mined numbers of cases onto any f four tr Het ‘ from a ul i 10 cases 
eyol im the equence in vhich these nur ( I Case { Ie } vole tandard | illet I his pallet 
wocumulate Trunk conveyor pick | th isé it sth te) Soin if oden taced of which more than 
end of the shipping building. Continued on page 46 





Cases of products are carried by these four trunk lines on cases are carried to upper reaches of warehouse space 
onveyor belts to pallet loading machines located in another such as shown here. Conveyors are at ceiling-height to permit 
pliant area, or. the conservation of floor space in tiering 





Mour machines load pallets with cases. Machines are set to Ejected from a machine, the loaded pallet is picked up by 
h nile a limited range of overlapping sizes All machine Ss can a short conveyor that remove itto a verti al lift whic h auto- 
be changed over automatic ally. matically moves it downward 
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It’s a Nice Way To Say 


Merry Christmas! 


Christmas Food Packs Tempt Tie Buyer And Delight Receiver 


By Ruth Lundahli 


Christmas is a time for giving and 


the finest of all gifts is the bounte 
Ous food package Chere I be cheers 
of delight as each wonderful good 
thing is lifted from its gay fluff, 
packing. In anticipation of record 
breaking shopping crowds, Christmas 
1955 more than ever will be marked 
by beautifully packaged holiday food 
assortments designed to lure the im 
pulse buver as well aS the person 
carefully seeking the perfect gift to 
fill a Christmas list 

loo, there is every indication that 
the « nning yuletide season will see 
more lavish entertaining, more cars 
for traveling, longer holiday observa 
tions and more “open houses” to rel 
atives and friends Phe modern 
homemaker can easily provide for 
these exigencies by stocking her cup 
board with fine foods 

A nation-wide promotion for <A 
Holiday Guest Cupboard, the first 
ever concentrated on unusual and 
holiday foods in cans, is scheduled 
for this coming yuletide season, a 
cording to Harold H. Jaeger, market 

Continued on next page 


1 Cudahy Packing Company, Chicago, 
is promoting this gift box packed 
with canned Cudahy ham. Distinctive 
box was delivered by Hinde & Dauch, 
Sandusky, Ohio. 


2D designed to please customers, em- 
ployes, family and friends is_ this 
pieasing box containing dressed poultry, 
turkeys by MclInerey’s, Incorporated, 
Detroit, Mich. 


32: Monte Variety Fruit Pack in glass 
is offered by California Packing Corp., 
San Francisco. Gift case contains nine 
varieties of Del Monte quality fruit. 


Taste-tempting gift is this Brooks Fin- 

er Foods pack of brown beans, Span- 
ish rice, tangy barbecue sauce and catsup 
by G. S. Suppiger Company, Collinsville, 
ill. 


& Attractive box of imported Scotch 
candies, manufactured by James Keill- 
er & Son, Ltd., is being distributed by 
Crosse & Blackwell, Baltimore, Md 


6 ce: things to eat like grandma 
made” are from the kitchen of Ron 
and Elinor Blundell, Salem, Ore. Tum- 
blers, by Owens-Illinois, have re-use 
value. 
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HOLIDAY GUEST CUPBOARD: Everything from cocktail type foods, spices and 
seasoning to fish, seafood, special sweets and desserts may be purchased in cans, 
says this U. S. Steel photo (above). The collection (below), by Charles & Company 
of New York City, tells fashionable hostesses what to keep in their Holiday Guest 
Cupboard. It includes everything that will make a feast, from grouse to delectable 
side-dish trimmings. 


HOLIDAY ASSORTMENT: This is but one of the five assortments made available 
by H. J. Heinz Company for use as personal and business gifts this yuletide. Four 
of the Heinz assortments are packed in a re-usable basket or box. Orders on assort 
ments ended November 25 
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Christmas Packaging 


ing director of Can Manufacturer 
Institute 

Spearheading the promotion is a 
four-color, full-page advertisement by 
the United States Steel Corporatior 
appearing in national magazines 

The ad will feature unusual spe 
cialty items which can be purchased 
in cans and which the consumer can 
keep in her guest cupboard for holli 
day treats 

Can Manutacturers Institute, which 
vill activate the promotion, has in 
vited manufacturers and associations 
of specialty food products to coope¥ate 
in the campaign 

“The Holiday Guest Cupboard 
project offers an excellent opportu 
nity to the trade to feature groups 
of specialty items,” Mr. Jaeger points 
out. “The guest cupboard idea gen 
erally has such fine potentialities that 
we feel certain packers, manufactur 
ers, jobbers and retailers will wish 
to see it in year-long continuity. Cer 
tainly, the benefit that will derive 
from it during the coming holiday 
season is unquestioned,” 

John Sexton & (¢ ompany, ¢ hicago 
is presenting many fine food assort 
ments for Christmas, including an 
Acquainter Box, which affords an 
opportunity to become acquainted 
with Sexton Famous Chefs Soups 

Designed especially for the Christ 
mas trade is a gift package by Berry 
land, Seattle, Wash., containing eight 
varieties of jam in tumblers. 

With the approach of the yul 
season, Certified Products Company 
of Chicago reminded shoppers that 
it had the answer to the question of 
gift buying. Certified Products’ answer 
is in any one of its beautifully pack 
aged food gifts. There’s no finer way 
to say “Season’s Greetings!” 


Gift carton for Armour Star canned 

hams features greetings from Perry 
Como, whose Saturday television show 
will advertise Armour & Company, Chi- 
cago, package. 


Q Pre arveating are these Schimmel 
preserves and jellies gift-packed by 
American Preserve Company, Philadel- 
phia. Tumblers, 8-12 0z., are re-usable 


Qi gaily-wrapped gift contains one- 
pound jars of jams and jellies from 
Knott's Farm, Buena Park, Calif. In- 
cluded in pack is an imported willow 
stool. 


1 An appropriate gift of preserves is 

offered by Stokely-Van Camp, In- 
dianapolis, Ind. Jars nestle in bright 
green cellophane for added protection. 


1 Typical of gift packs by Southern 
Seas Spices of Beverly Hills, Calif., 
is this “His and Her” box, containing 
10 bottles of pre-selected seasonings. 














Here is the newest Crown Progress-Story .. . 
dramatic visual evidence that Crown's Can Division 
has this year expanded at an unparalleled 

rate. New equipment. . . new facilities . . . new 
“Plus-Services’ mean bigger, faster production and 
a completely new concept of creative 
packaging-in-metal. NATURALLY THIS MEANS 
BETTER CANS, BETTER SERVICE FOR YOU. 


ano In 1956 


This expansion will continue. The “target project” 
will be Crown Cork & Seal Company's Research and 
Development Center to be built at Towson, Md. 














NEW! PHILADELPHIA, PA. 
Crown lithography plant called 
“the finest in the industry."’ 






NEW! BALTIMORE, MD. 


Crown can manufacturing plant 


NEW! BARTOW, FLA. NEW! BIRMINGHAM, ALA. 
Crown can manufacturing plant Crown lithography plant 


yi : 
Big Enough to Serve You. Cir WIN 
Small Enough to Know Yor ‘ {OY 
aa ——Z 
CROWN CORK & SEAL COMPANY, INC. 
CAN DIVISION 
PHILADELPHIA + CHICAGO + ORLANDO + BARTOW + BIRMINGHAM «+ BALTIMORE «© NEW YORK «+ BOSTON «+ ST. LOUIS + SAN FRANCISCO 
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Quality Control 


Clinic 





WILBUR A.GOULD, PH.D. 


Ohio State University 


Quality Control 
EDITOR 


Size And Size Measurement 


ne of the chief factors to be considered in respect 
0 to the quality of fruits and vegetables is size 
The size and the knowledge of the percentage of the 
respective size is important to the grower, processor and 
COnStUmMet In some Causes larwe A may be preferred 
while in others, the small size is paramount. In practically 
all cases the uniformity of size within a lot, whether this 
is the load as received at the factory, or the package 
as received by Mrs. Consumer, is most desired 

The U. S. Department of Agriculture has set up size 
classifications for raw and processed fruits and vegetables 
Some of these are determined by actually counting the 
number in a given box, crate, barrel, hamper or contain 
er. With other fruits and vegetables the actual size 
classification may be measured with a standard gauge 
or with standard screens 

Fruits and vegetables as received at the processing, 
plant are usually graded and sorted into various sizes. 
The equipment generally used for mechanically sizing 
fruits and vegetables in the production lines may con 
sist of screens; shakers or vibrating belts; cups, rolls 
rings; drums, with slatted openings or screens; or diverg- 
ing belts. In addition to the above types, fruits and 
vegetables may be sized by weight. For efficient process 
ing operations and for uniformity of the finished product 
careful supervision and quality control checks must be 
made of the sizing operation. Some of the quality con 
trol checks and standards are given below for specific 
fruits and vegetables 


Apples 

Apples are normally sized according to the numerical 
count per bushel or box. The classification is, of course, 
based on a given size. The apples are graded on the 
basis of the diameter (i.e., the diameter at right angles 
to a line from the stem to the blossom end) of the 
smallest apple in the container, expressed in terms of 
inches, such as 2-1/2 to 2-3/4 in., ete. There is usually 





Table 1. Size Classification Of Apples 
Word Size (Diameter Approximate Approximate 





Designation In Inches) Count Per Number 
Bushel CWT 
Very large 3 120 250 
Large 2% 185 400 
Medium 2% 245 540 
Small 2% 300 665 





not more than one-quarter inch variation in the trans 
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verse diameter within a container of graded apples 


Lima Beans, Snap Beans and Peas 


Lima beans, snap beans and peas are sized mechanical 
ly with sereens. The size of the finished product (Tables 


2, 3 and 4) may be determined with standard gauges as 


shown in Figures 1, 2 and 3. Normally, with these three 
products, a premium is placed on the smaller sizes of 
any particular product. In many processing operations 
a one-pound sample may be removed and the per cent 
of sizes determined. With lima beans and peas standard 
screens as suggested in Tables 2 and 4 are used. With 
snap beans, for a given variety, size may be predicted 
by determining the count per pound as previously pub 
lished in this column. 





Table 2. Size Classification For 
Canned Lima Beans 











Word 

Designation Size Of Lima Beans (Inches In Width) 
Midget “4 in. in width and smaller 

Tiny Over 7% in. to and including “% in. in width 
Smal} Over °% in. to and including “% in. in width 
Medium Over *% in. to and including *% in. in width 
Large Larger than ®% in. in width 

Olives sf 


Olives are without a doubt one of the products in 
which size of various grades is most important. The 
California Ripe Olive Standardization Act has established 
the terminology and counts. In addition to these classifica- 
tions the labels on the container must show a cut or an 
imprint of the average size of the olives in the container. 


Pickles 

Pickles are graded into the different sizes on the basis 
of count per standard gallon, count per 45-gal. cask or 
by length in inches. The National Pickle Packers Asso 
ciation has an excellent wall chart showing the actual 
size and count per 45-gal. cask. 

Many other size classifications for fruits and vegetables 
are in use. The best standard reference for both raw 
and processed products is to be found in the U. S. 
Department of Agricultvre’s standards for grades. In 
many cases count per pound or for the various sizes 


(Continued on page 36) 
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NO DRAG IN THE MUD 


Plants of Northrup King’s Emerald Refugee 
Bean are upright and compact, holding the pods 
well off the ground. The good dark green color 
stays after processing—making this new 
development by Northrup King ideal 
for either whole bean or cut pack. Pods 
are similar to the Refugee shape 
and Blue Lake color. Matures 


one week earlier than Refugee. 


EMERALD REFUGEE BEAN 


FROM NORTHRUP KING 


a Pe - 


Order today from your NK representative or directly 
from the headquarters office of Northrup King — 
breeders and developers of outstanding bean strains. 


| id 
NORTHRUP, KING < CO. it 


MINNEAPOLIS 13, MINNESOTA 





ag 
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“The glass package 
deserves a place of 
merit in today’s 
grocery Operations” 


says Lesiie H. Gruber, President 
Gruber Food Markets incorporated 
Monroe, Michigan 


“Wi 
E BELIEVE the glass package deserves 
a place of merit in today’s grocery operations. 


“Like practically everything we handle 
in the grocery business there are some dis- 
advantages in glass. But these are far out- 
weighed by the ability glass provides to 
demonstrate new products—and to attract the 
customer's attention to make impulse sales. 
In addition many glass packages offer the 
consumer very basic utility advantages in use 
in her home.” 


Re ee 
vised se. & 
alee dy 





| 
CANS -—4 cases on display — GLASS JARS—7 cases on dis- CANS — 4 cases, 16 cans — all 
Sth case cut but not ready for play — 8th case cut but not cans in Sth case were price- 
display. ready for display. marked. 


What stock clerks did in 5-minute tests 
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INDEX: 1935-1939 = 100 


a =POPULATION MME GLASS CONTAINER SHIPMENTS 





mI 
i i 
as i Glass sets the pace for its ability to attract cus- 
Defer u tomers and create impulse sales. So it is building 
- we re 
Sere i profits for the retailer who makes it a point to 
~~ Ere, a ta 
\ EEE emphasize glass in his displays. 
y Ba 
TH And right here is where extra savings come in. 
¥- ee 5 5 
a, ins Stock clerks can build cut-carton displays of 
“p ; 
‘ products in glass in one-third to one-half less 





time. Try it. Make up displays in your own store 


GLASS JARS-—10 cases—not 
all jars faced. 


and see for yourself. 





DURAGLAS CONTAINERS Owens-ILuINoIs 


AN (@D) PRODUCT GENERAL OFFICES + TOLEDO 1, OHIO 
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(Continued from page 32) 
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Table 3. Snap Beans 


| Round Type Beans In Various 
Styles Of Canned Beans 








Size Of Beans Whole Cut Or Short Flat Type Beans In Whole, Cut 
(Inches In Thickness ) Beans Cut Beans Or Short Cut Beans 
Number Word Word Number Word 
Designation Designation Designation Designation Designation 
Less than 14%/64-in. in thickness Size | Tiny Small Size 2 Small 
14% /64-in. to, but not including 
18%/64-in. thickness Size 2 Small Small Size 3 Medium 
18%4/64-in, to, but not including 
21/64-in. thickness Size 3 Medium Small Size 4 Medium Large 
2! /64-in. to, but not including 
24/64-in. thickness Size 4 Medium Large Medium Size 5 Large 
24/64-in. to, but not including 
27/64-in, thickness Size 5 Large Large Size 6 Extra Large 
27/64-in. or more in thickness Size 6 Extra Large Extra Large Size 6 Extra Large 
of containers is specified. The food processor should SIZE CHARTS 
avail himself of this information, Furthermore, the qual 
ity control technologist should be familiar with size FIG. | 
classification for each of the commodities. He should LIMA BEANS 


have at his disposal accurate gages, screens, scales 


and other devices to assure management that the prod 
uct he is packing complies with the statements on its 
label 
iin 








bs 2 
ry > j » » : ? 
Table 1. Peas FIG. 2 
liny or Petite — No. 1 size peas are peas that will pass PEAS 


through a sereen of “e-in. mesh 


Extra Sifted No, 2 size peas are peas that will pass 
through a screen of '% -in. mesh but not ee * & Se & & 
2 3 4 5 6 


through a screen of “-in. mesh 


Sifted No, 3 size peas are peas that will pass j 
through a screen of '4-in. mesh but not 
through a screen of '»-in, mesh FIG. 3 

Early June No. 4 size peas are peas that will pass 

or sweet through a screen of '4e-in. mesh but not BEAN GAUGE 
through a screen of ™4e-in. mesh 


Pelephone No. 5 size peas are peas that will pass 
through a screen of ™e-in. mesh but not =a 
through a sereen of '42-in. mesh. 
Large No, 6 size peas are peas that will pass 
through a screen of '4-in. mesh but not 
through a screen of 4e-in. mesh. | + eel oa 
‘ eo se . > y ¢ 
Extra Large No. 7 size peas that fail to pass through a lave lawe rr 27 


- Min . 
screcn of ein, mie sh. 64 64 64 64 64 








Table 5. Size Classification Of Pickles 





Word Size Number Approximate Count Recommended Maximum- 
Designation Designation Per Gallon Minimum Length (Inches) 
Midgets | 445-545 One-half and less 

Midgets 2 330-444 Over 1% but not over 2 
Gherkins | 225-329 Over 2 but not over 2% 
Gherkins 2 135-224 Over 2% but not over 2% 
Gherkins 3 100-134 Over 2% but not over 2% 
Small l 80-99 Over 2% but not over 3 
Small 9 66-79 Over 3 but not over 3% 
Small } 52-65 Over 3% but not over 3% 
Medium 40-51 Over 3% but not over 4 
Large | 26-39 Over 4 but not over 4% 
Large 9 99-95 Over 4% but not over 4% 
Extra Large 16-21 Over 4% but not over 5% 
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Tel 4m lteter 
at higher speeds 





boosts your output of scroll cut strip 


lhe larger, wider bed of this shear takes the bigger 36” x 36” sheets 





(allows more strips per sheet). What's more, its higher speed lets you 
feed more sheets: helps you step up production, step down costs And 


its rugged design gives you precise, high-speed blanking year after year, 
® slitter shafts mounted in anti-friction 


bearings These exclusive design features tell you why: New magnetic feed 
® air friction brake and clutch for fast bars assure accurate feeding (or mechanical bars for non-ferrous sheets). 
engagement, quick release New intake trimming slitter makes hairline cuts. Counterbalanced slide 


automatic lubrication and underslung has unusually long guides. Heavy cast Meehanite frame is one piece 


drive—no oil-spoiled sheets construction for the extra rigidity that makes your dies last longer. 


Identified as No. 1100, this new shear is one more example of what 


® electric pushbuttons for safe, quick you can expect from Bliss’ new Hastings (Mich.) can plant. It's one 
control more reason to keep your eyes on Bliss can machinery. Meanwhile, why 
® automatic or hand feeds to suit your not write for more information about this shear. We'll be glad to send 


application it by return mail. Write to 


® easy access to stacker 


ke W $LISS (LOMPANY 


General Sales Office: 50 Church New York 7, N. Y. 


Street 











is more Bihan a name... it's sa guarantee 
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The Market Place 


News of Promotion & Selling 





Kidney Bean Salad 
In Canco Container 


Libby McNeill & 


tributing a new food item 


Libby is dis 
red kid 
ney bean salad—on a national scale 


Packed in No. 800 


Company containers the salad con 


American Can 


sists of kidney beans, pickles, celery 


vinegar, sugar, onion, salt, mustard 


and cornstarch. Suggested servings 


are on salad greens, added to toma 
to aspic, and combined with shred 


ded « abbage 


Pie Crust And Filling In 

Divider-Pack Combination 
Northland 

Minn 


of its new 


Duluth 
marketing 


Foods liv 
has announced the 
Pi-Mix' Ins, a 


pack combination ot 


“divider 
Wilderness 
brand fruit pie filling and an accom 
panying can of homogenized pi 
crust mix 
Pi-Mix Ins combines the 
crust and filling for 


The new 
a complete pie 
in a one-unit, one-label “can” that 
really is a combination of two separ 
ate cans taped together in an attrac 
Appk 
French apple, and raisin pie 


tive “divider-pack blueberry 
cherry 


fillings are available in the package. 


Free Calorie-Sugar Guide 
Offered By Fuchs 


A calorie-sugar guide, with an im 


printed message on the importance 


of sugar in the diet, is being offered 
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free by Charles Fuchs & Company, 
120 Wall St.. New Yor 


sugar broke ! 


, 


Called the Dial-A-Diet, the wheel 
shaped, color-keyed guide indicates 
the caloric content of 200 food sery 
ings, and a weight scale for men and 
women, according to height and age 

According to Fuchs, the guide is 
being distributed in line with the 
efforts of the sugar industry to edu 


cate the American people to sugar’s 
role in good health. 





Condiment Bottles Are 
Designed For Table Use 


Attractive condiment bottles, espe 
cially 
being introduced by Brede, Ine., 50] 
W. Larned St., Detroit 26 


age the company’s various types of 


designed for table use, are 


to pac k 


horseradish, as well as two recently 
Brede’s cock 


tail sauce and salad dressing with 


introduced produc ts 


horseradish The bottles are conve 


nient to use, with wide-mouth open 
invs facilitating easy removal of 
contents. Wide bases and low center 
ot gravity provide protection against 
tipping. Lug-type metal closures have 
large white spaces for easy price 
marking 

bottles and litho 


closures are 


Private mold 


graphed metal manu 


factured by Owens-Illinois Glass Com 
pany Poledo: labels are by W heelet 
Van Label Company, Grand Rapids 
Mich 


by Bb 


and packages were designed 


Dwight Fuerst, Owens-Llinois 


New Orleans Style Soups 
Added To Hines Line 


Duncan Hines New Orleans Styl 
canned soups have recently been in 
troduced through regular trade chan 
nels. Initial products to go on the 


market are crayfish bisque, sea food 


gumbo and genuine turtle soup. 
Packed by New Orleans Cuisine 
Inc., New Orleans, under license by 


Hines-Park Foods, Inc., Ithaca, N. Y 
the three products will be in a No. | 
picnic can, 24 to the case. 

Although distribution by the New 
Orleans firm has been regional, it is 
expanding to national sales under the 
Duncan Hines label. The unit retail 


price for the item is expected to be 
set at about 38 cents 


Heinz Announces 

Premium Offer 
a: 3 

nounced 


Heinz Company has an 


a consumer premium offer 


on Norrisware cooking utensils that 
heavy retail 
through television advertising and col 
orful point-of-sale material. 

The national offer is effective Sep 
tember 17 and will expire August 31, 
1956. It features five 
tomed stainless steel pots and pans 
at attractive savings 


will receive support 


copper bot 


The company will feature the near 
half-price offer on “Captain Gallant 
and “Studio 57’ 
addition, support will be provided at 


retail level with a two-color case talk 


television shows. In 


er and. tear-off coupons 





Pie Face Introduces Line 
Of Pie Filling Labels 


Animated 
vignettes characterize a new 


cartoons plus natural 
color 
line of Pie Face brand pie filling 
labels. The pie filling line includes 
apple, blueberry, and cherry, and is 
distributed by National Fruit Can 
Seattle, Wash. Labels are 


printed by 


ning Co., 
designed and Muirson 


Label Co.. Inc 
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Now Cut , 
Perfect 3/4 Cubes 


on BEETS, CARROTS, POTATOES, SWEET POTATOES, PINEAPPLE, 
ONIONS, CABBAGE, TURNIPS and other root products 


with the High Speed URSCHEL MODEL een DICER 


The Model “H” also uniformly cuts 
pieces up to 3/4” x 1-1/2” x 1-1/2” 






CIRCLE KNIFE SPINOLE- ( 
\ . ‘PLATE 








DISCHARGE 
SPOUT 








\ \ 
\A > a 
» SLICING KNIFE \ 


SLICING KNIFE HOLDER > 





5 G 
IMPELLER PADOLE if aril 


“X-Ray” View of the High Speed Model “H” 


STRIPPER 





CAPACITY: up to 15 fons per hour on 
white potatoes 


DESIGN: unit swings open easily for 


cleaning, adjustment and inspec- 





tion 

SIZE: occupies only 15 sq. ft. of floor 
space 

CONSTRUCTION: o ruggedly built, de- 
pendable unit, featuring low main 


tenance cost 


OPERATING PRINCIPLE 


As illustrated, the product to be diced is fed first to the 
inside of a slicing shell, where it is then rotated by an 
impeller at high speed. Centrifugal force causes product 
to slide around the inside surface of slicing shell. As 
product approaches top of this shell it slides over an 
adjustable slicing gate which controls slice thickness 
Slicing knife is at top of slicing shell. At the instant of 
slice, cross cut knives ride down, cutting slice crosswise 
into strips. These knives throw the product into the 
revolving circular knives that cut the strips into cubes 


This new cutting principle has many advantages over 


WRITE FOR FU 
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previous methods. When slicing any product with a 
knife, the product tends to crack parallel with the 
knife’s edge, particularly in brittle, root vegetables. In 
the Model H, product cracking is overcome by cutting 
parallel with the strains set up, thus eliminating strains 
and the resultant cracking 


Product damage is eliminated by moving the product 
in a straight line from the time the first cut is made 
until the last cut is made, which reduces impact and 
crushing, and makes possible the high operating speed 
and quality of cut produced. 
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Freezing News 





Promotion « Selling * Research 





Watching the preparation of meat for a pre-cooked dinner are James Jenkins, left, 


advertising manager of Frigidinner, and Allan J 


manager of Accent. 


Cassidy, Philadelphia, eastern area 


Ac’cent Is Used In Tests For Optimum Flavor 


The amount of monosodium gluta 
that added to 

optimum flavor in 
will be learned at the end of a 


mute should be 


achieve rations 
year 
long series of tests of four pre-cooked 
Frigidin 
Philadelphia, for taste test 
the Quartermaster Food & 
Institute in Chicago. Ae’ 
cent brand of monosodium glutamate 


frozeTi menus prepared by 
ner Tine 
ing by 
Container 


was used in the tests 
Each menu — pot roast of beef 
roast turkey Salisbury steak and 


chicken pot pie, plus gravy and two 


vegetables — was prepared four ways. 


One sample contained no Accent 
and the other three contained Ac 
cent at varying levels. Enough was 
prepared for testing by the same 


panel of tasters at regular intervals 


over a 12-month period 

The test was made at the request 
of the Air Force which is the prime 
user of frozen pre-cooked meals for 


flights over six hours long 





USDA To Make Survey 
Of Frozen Foods 


The first 
vey of the volume and trends of pro 


nationwide, detailed sur 


duction of prepared frozen foods will 
the U.S 
during the 


be made by 
Agriculture 


Department of 
next few 
Wayne 
Bitting of an October 1 starting date 


months. Announcement by Dr 


was applauded by the Board of Di 


40 


rerrectors of 


the National Frozen Food 

Distributors Association at their recent 

the Westchester 
N. ¥ 


association 


meeting at Country 
( lub at Rye 
Full 


promised in securing 100 per cent re 


cooperation was 
sponse from the 70 major companies 
packing prepared foods who are now 
NFFDA well as 
the many new packers who as yet 
distribution but 


members, as from 


have only localized 


whose experiments are opening up 
new customer demands. 

Association officials have repeated 
ly urged upon USDA the importance 
of such a comprehensive, nationwide 
survey because (1) spot checks show 
a 300 per cent increase in prepared 
frozen foods in only three years time 
making them the “hottest” growth 
items in the whole grocery field; (2) 
national production is already vari 
ously estimated between $150,000,000 
and $250,000,000; (3) there is a seri 
ous lack of accurate data as to trends 
comparable with that on frozen juice 
concentrates whic h have proved ith 
Florida 
and California as well as to packers 
and distributors throughout the na 
tion 

The forthcoming USDA study, to 
be conducted in Dr. Bitting’s section 
of the Agricultural Marketing Service, 
will be based on mail questionnaires 


valuable to grove owners of 


and personal interviews. In 
widespread interest in the industry 
for more information about its prog 
the AMS researchers 
hope that the information collected 
will be a complete report from the 
industry. The survey 
current 
foods, to 
in types of 


view ol 


ress and trends 


is designed to 


measure production of 


pre 


pared learn about trends 


foods, and to indicate 


the relative importance of problems 


facing the industry. 


This survey is one of several studies 


AMS in evaluat 


being conducted by 


‘ing the present and potential effects 


of frozen foods upon the marketing 
Collection of this 
particular data is expected to be com 
plete by the end of 1955. 


of farm products 





Standard Design Series 
Offered By Marathon 


These attractive overwraps for the 


John Inglis Frozen Foods Company 
Modesto, Calif., 
complete standard design series of 
fered by Marathon Corp., Menasha 


represent two ot a 


Wis 

The blue Snow Girl imprint pro 
vides strong brand identification for 
every adaptation of the four-color 


rotogravure printed label. Maximum 
appetite appeal is achieved through 
the use of full-color photographs of 
the product. 
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SOLUBLIZED 


In seasonings, as in recorded music, “HI-FI” 
% denotes a definite and enjoyable difference in 
% quality. 

NG Compare Griffith’s Solublized PEPPE- 
ROYAL with any soluble pepper. Compare it for®.«. 
purity y Ofte’ . for potency of flavors py: per” . 
uniformity of oe “You'll find the Winvor of 
PEPPEROYAL exceptional—constantly and ex- 


clusively “HI-FI” in quality. That’s an impor- 






tant advantage to you as a user. 


THE 





LABORATORIES, INC. 


“High Fidelity”’ Flavor nat- 
in Canada—The Griffith Laboratories, Ltd 


urally comes from prime 
quality spices. But, its real 
distinctiveness originates 
here with The Griffith Lab- 
oratories’ exclusive process 
of controlled flavor extrac 
tion 


CHICAGO 9&6, 1415 W. 37th St. 
NEWARK 5, 37 Empire St. 
LOS ANGELES 58, 4900 Gifford Ave. 


TORONTO 2, 115 George St. 


Laboratorios Griffith do Brasil, S.A. — Caixa Postal 300 Mogi das Cruzes, Est. S.P., Brasil 
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What's new? 


Supplies ~° 


Equipment 
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MEMEO LO OPGLOODDEO DIMMED SEE 


Automatic Can Sorter-Unpacker 





From time cans arrive in cartons until 
handles all operations 


A new automatic machine that un 
packs new cans from the case, ar 
ranges them with open ends aligned 
and lines them single-file for filling 
all at speeds of 550 cans per minute 

was recently placed on the market 
by the Radio Corporation of America 

Incoming cans are fed into the 
RCA uncaser upside-down, with 
flaps resting on the unit's conveyor 
belt. As cartons enter the machin 


a plow opens the side flaps and folds 


they are filled, new machine automatically 


them back, leaving the end flaps still 
supported by the belt. The belt ends 
atter depositing the cartons on an 
open frame which supports only the 
edge of the carton, Unsupported end 
flaps are pushed downward by weight 
of the cans which empty into a bin be 
low. Empty cans are unscrambled in 
the bin and sent on their way through 
a series of automatic controls that 
bring the can upright to the filling 


machines 
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Barrel Dumper 
Saves Time 


A hydraulic 
does the work of 20 men has been 
market by F. H. Lang 


se nkamp Company 


barrel dumper that 


put on the 
Indianapolis 
The new unit provides complete 
control to all tilt 


and empties barrels without need of 


hydraulic angles 


hooks or clamps. It will handle stand 
2 500-lb 


barrels and can he 


ard 55-gal. on capacity 
adapted to any 
It takes just 30 sec 


for full dump-and-return cycle 


shape contamet 


New barrel dumper takes “man” out of 


Oil Resistent Belting 


A conveyor belt featuring greater 
resistance to the penetration of vege 
table and animal oils and fats has 
Hewitt-Robins 
Stamford 


The belt, made with a nitrile syn 
thetic 


Ise in food 


be en deve lope d by 


Incorporated Conn 


rubber cover, is designed for 
processing plants and 
feed and textile mills. Oil and fats 
aS processors know penetrate ordi 
nary belts. This causes the cover to 


swell CT k and break The 


cover, according to the manufactures 


nitrile 


will not swell even after long usage 
and service 

Laboratory tests made with two 
stand 
nitrile belt to be 


superior in an oil emersion test, After 


ordinary belts as comparative 


ards showed. the 


six weeks at room temperature, the 
nitrile belt cover had not swollen at 
all. One of the others indicated swell 
while the 
other showed a 74 per cent swell 


Che belt has a light tan color and 
is reputed to be very easily cleaned 


ing up to 358 per cent 


It will be made with a smooth top 
for horizontal haulage and a rough 
top for inclines and declines 


Magnesium Pallet Dolly 





Pallet dolly combines minimum weight 
with maximum strength. 


\ light 
been announced = by 
por ited 1900 
Mich 


According to the manufacturer, the 


weight pallet dolly has 
Magline, Incor 
Mercer Street Pin 


Comming 


dollies are fabricated of welded mag 
nesium channels and are fully stress 
Other features are 


corners, and 3-] 2 it} rollers equipped 


relieved rounded 
with ball bearings and steel axles 
Roller spacing can be even or stag 
gered Che pallet dollies are available 
in six standard sizes, we igh (depend 
ing on size) 31 to 42 Ib., and have 
capacities of 2.000 to 4.000 Ib Spe 


cial sizes may be had on request 
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Truck rolls over... 





2 : -, De 


but Gair containers save 
fragile electronic depth sounders! 


[hese are the facts —straight struments were damaged beyond use. 
from Tom Crotty, factory manager, “Upon return of the shipment we 
Wilfrid O. White & Sons, Inc., found that although some of the con 
Boston manufacturer of navigational _tainers were crushed, the liners had 
instrument pl nted even the slightest damage 
ieteen White Echo depth’ to the sounders. Electronic tests 
sounders, packed individually in Gait howed each instrument in perfect 
designed containers, were ticketed for operating condition.” 
anxious customers in New York Your product can have the same 
Crush proof container. Here's the Gair con The truck was involved in a seriou protection that saved these fragile 
tainer that brought White Echo depth sounders accident. Most of the cargo was a instruments. Write your nearest Gair 
through truck smash-up without a scratch complete loss and we figured our in Container plant to find out how 


YOU'RE LIVING NEXT DOOR TO THE EXPERT 


GAIR CONTAINER PLANTS: Atlanta, Ga. + Cambridge, Mass. + Cleveland, Ohio + Holyoke, Mass. + Jackson, Miss. + Los Angeles, Cal. + Martinsville, 
Va. « New Orleans, La. + No. Tonawanda, N.Y. + Philadelphia, Pa. + Plymouth, Mich. © Portland, Conn. + Richmond, Va. + Syracuse, N.Y. + Teterboro, WJ 


ynCt les 
_— . aa Ir. SHIPPING CONTAINERS *© FOLDING CARTONS 
7, % PAPERBOARD * KRAFT BAGS AND WRAPPINGS 


ROBERT GAIR COMPANY, INC. * 155 EAST 44TH STREET * NEW YORK 17, N.Y. $65.10 


Ss 
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Fertilizer To Deliver 
Stiffer Punch In Future 


Farmers can expect fertilizers in 
new and more highly concentrated 
forms in the immediate years ahead 
according to spokesmen for the Na 
tional Plant Food Institute. 

Malcolm H. MeVicker, the Insti 
tute’s chief of agronomic education 
says tremendous changes have taken 
piace in the fertilizer industry in re 
cent years and that still others are 
to come. 

In 1940, Mr. MeVicker points out 
the average plant food content of 
all fertilizers sold was only 20 per 
cent. By 1954 this figure increased 
to 26.6 per cent and is still rising 

Discussing the use of nitrogen ma 
terials, Mr. MeVicker revealed that 
11 years after direct application of 
anhydrous ammonia to the soil Was 
started, its usage accounts for more 
than 15 per cent of our nitrogen con 
sumption. Urea, another new nitro 
gen product, containing about 45 per 
cent nitrogen, is on the market in 
much greater quantities 
phosphates Mi M« 
Vicker said that each passing year 


Regarding 


sees concentrated materials taking a 
larger proportion of the market, al 





though normal superphosphate con 
tinues to be the most important 
source of phosphoric acid. An exam 
ple of this is diammonium phosphate 
a material containing 21] per cent 
nitrogen and 53 per cent phosphoric 
acid. The story is much the same 
with potash. Today, 92 per cent of 
all potash for fertilizer comes from 
concentrated muriate of potash 


Canned Foods 
Slogan Contest 


Cash prizes of $2,500 were of- 
fered to retail grocers by Continental 
Can Company in their final “Quickie” 
contest of 1955. The contest’s pur 
pose was to find slogans to help sell 
canned foods. Slogans, which were 
limited to a total of 10 words, con 
cerned themselves with flavor, econ 
omy, convenience, and many other 


features that make canned goods 
popular 
First prize was $1,000; second 


prize, $500. There were 10 third 
prizes of $50 each and 20 fourth 
prizes of $25. The contest ended the 
last week of November (no winners 
announced at this writing). Winners 
were to be paid off in time for 
Christmas shopping. 





CORRECTION 


Food Packer erred in failing to 
give Ferry-Morse Seed Company a 
complete listing in the Classified 
Products Section of the October 15 
Buyers’ Guide issue. Ferry-Morse 
should have been listed in Section 
( Canners’ Acreage Machinery & 
Supplies, under the following cate- 


gories 


SEEDS—Canning & Freezing 
Varieties 


Artichokes Kale 
Asparagus Mustard 
Beans—kidney (for greens) 
Beans—lima Okra 
Beans—snap Onions 
Beans—wax Peas 

Beets Pepper 


Pimento 
Pumpkin 


Broccoli 
Brussels 


Sprouts Spinach 
Cabbage Squash 
Carrots Sweet Corn 
Cauliflower Tomato 
Celery Turnips 


Cucumbers (for greens) 


MAY THE JOY AND FAITH 

OF THE CHRISTMAS SEASON 
CONTINUE THROUGHOUT THE 
APPROACHING YEAR... AND 
BRING BLESSINGS TO YOU 
AND YOUR FAMILY. 


BURT MACHINE COMPANY 


101 E. OLIVER STREET, BALTIMORE 2, 


MARYLAND 
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First International 
Symposium Scheduled 


Technical papers by 11 leading 
authorities will be included in the 
first international symposium on 
“Food Physics The Application of 
Physical Principles in Food Research 
and Production” to be sponsored 
jointly by the Southwest Research 
Institute and the Institute of Food 
Technologists in San Antonio, Texas 
March 15-16 

Purpose of the symposium 1s to 
show benefits that have come to the 
food industry through the applica 
tion of techniques drawn frorn the 
physical sciences, and to discuss new 
developments which can be utilized 
to further advantage 

The contribution — of physics to 
measurement and control will — be 
brought out in reports on methods 
used in measuring physical prope! 
ties of dough, crystallization in foods 
and the measurement of quality in 
agricultural commodities. Nuclear 
magnetic resonance spectroscopy, a 
method for the rapid, non-destructive 
analysis of liquids and solids; and 
vapor chromatography a technique 
for the separation and identification 
of volatile materials in foods, are 
two new and promising methods that 
will be described. How the automatic 
contro] of food processes by automa 
tion depends on measuring instru 
ments based on physical principles 
also will be lise ussed New methods 
of preserving and processing foods to 
be reviewed in the symposium include 
sterilization with atomic radiation 
electrostatic smoking radio-frequency 
heating, and processing with ultra 
sonics. 

Technical papers will be followed 
by a round table discussion in which 
all speakers will participate 

( W. Smith, Southwest Research 
Institute, San Antonio, is in charge 
of the two-day meeting 


Atomic Energy In 
Food Processing 


It is quite possible that atomic 
energy may eventually be used in 
at least some phases of food process 
ing, according to Dr. Z. I. Kertesz, 
Cornell University food chemist at 
the Geneva (N. Y.) experiment sta 
tion 

He says that perhaps ten years 
of intensive investigations may be 
needed to determine the place of 
irradiations in food processing. The 
little already done in the field leads 
to a prediction of future possibilities 
Studies in «the nuclear theory will 
be progressed as warranted 
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ANGELUS 


can closing machines 


for lower investment, lower 


maintenance, higher production 


Round can closing equipment has been an 
Angelus specialty for more than 40 years. 
Throughout these many years Angelus equip- 
ment has been developed to a high degree of 
efficiency, simplicity and ruggedness that gives 
you the ultimate in de pendabl low cost opera- 
tion. This is why Angelus is the world’s largest 
exporter and the nation’s only manufacture! 
specializing in can closing machines, Angelus 
machines are in wide demand in areas where 
maintenance facilities and skilled operators are 
at a premium where continuous production 
demands the utmost in dependable operation. 


Angelus Automatic Seamers and their wide 
range of accessories meet can closing require- 
ments for a multitude of products. from pop 
to petroleum, from tuna to tomatoes 

Angelus offers a variety of styles 
with capacities ranging from 
30 to 400 cans per minute 









Write today - 
for complete details on 
models and an Angelus 
Engineered Application 


Recommendation 


VN GELUS 


Sanitary Can Machine Company 
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Pallets are picked up by ferk lift trucks from the conveyor. 
rhere is a separate lift for each palletizing machine. 


150,000 are used by Heinz. Loaded pallets have a 
maximum height of 50-1/2 in and weigh anywhere 
from 500 to 2,900 Ib 

In the accumulator conveyor system, sealed cases are 
carried on live rollers that are moved by belt attach 
ment until they ar halted by a. stationary metering 
belt-conveyor which feeds the trunk conveyors. When 
a predetermined length of conveyor has been filled, the 
last case rests on a time-clelay switch for five seconds 
long enough to close a signal circuit to the panel 80 
that a metering belt will be energized. As soon as the 
trunk conveyor, on which this accumulator discharges, is 
cleared of cases from any other accumulator that has 
had priority, the metering belt is started and the cases 
pass an electric eye and are carried onto a deflector 
belt that passes over the top of the four trunk conveyors 
A manually positioned deflector pushes the cases off into 
a selected conveyor belt running at right angles to it 
As soon as the predetermined number of cases passes 
the electric eve, the metering belt stops so that no more 
than enough to fill the pallet goes past this point 


Speed and Routes 
Conveyors operate at different speeds. The accumula 


tors move at the rate of 65 ft per minut the metering 


belts at 50 ft. per minute; the deflector belts at 150 ft 
per minute (this permits spacing the cases and giving 
them adequate momentum to pass the deflector); and 


the trunk conveyors at LOO ft per minute In the event 
of a jam-up on the accumulator, which would close the 


circuits calling for energizing the metering belt, those 
cases that are free to move onto the trunk would be 
moved all the way into the warehouse but no other 
accumulator could feed into the trunk conveyor until 
the trouble is cleared and the full number of cases to 
load a pallet has passed the electric eve 

Four trunk conveyors carry the cases from the ship 
ping building through a passageway into the power 
building and the adjoining vinegar building (second 
floor) through another passageway, into the warehouse 
A fifth trunk conveyor runs from the vinegar building 
along with the other four to the palletizing machines 
joining with one of them near one of the four pallet 
loaders, In the warehouse the cases move up an incline 
to an elevated level over the top of the four pallet 


loading machines located on the third floor 
As each succeeding train of cases 18 ready to move 
into a pallet loading machine, a signal light is ilhiuminated 
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Pallets are stored or removed from warehouse space by means 
of fork lifts. Trucks operate in 12-ft. aisles. 


in the operator's control booth. He identifies the product 
and selects the proper pallet-loading pattern by merely 
pushing a button corresponding to the size of the case 
for that particular product. This also permits the cases 
to move into the pallet loading machine. Cases move 
into the machine at the rate of about 25 per minute 
An electric-eye counter stops all loading operations when 
the required number of cases have passed through 

In the control booth the operator has one or more 
push buttons and three-position switches for every size 
of case used in packaging Although the machines are 
identical, they are set up to handle a limited range of 
overlapping sizes. The push button actually selects on 
of several relay control units or “cartridges” on each ma 
chine which automatically provide for the sequence of 
operations that will load the pallet in the desired pattern 
for a given size and shape. The switch determines the 
floor level destination of the loaded pallet after it leaves 
the machine 


As the loaded pallet is ejected from the machine it is 
picked up by a short conveyor that takes it to a vertical 
lift on which it is moved downward automatically on 
reaching the pre-set floor level onto a terminal conveyor 
from which fork lift trucks can remove it. If the pallet 
load is to remain on the third floor, it moves automatical 
ly through the vertical lift shaft onto a terminal con 
veyor from which the third-floor trucks can remove it 
There is a separate lift for each palletizing machine 

Handling of palletized cases, out of storage by fork 
trucks, is assisted by the use of four additional vertical 
lifts which are located in each of the four corners of 
the building The sce are provided with conveyors on all 
floors and automatic controls so that fork truck handling 
operations can proceed without interruption on any two 
levels. Trucks normally remain on one floor, Most vertical 


movements of pallet loads are down 


Loading F acilities 

Loading docks on all four sides of the building are 
accessible on both first and second floor levels. Railroad 
sidings, with 27-car capacity, are on opposite sides of 
the building with a 12-ft. difference on level. For this 


reason the first and second floors have the same differ 
ence in level and pallets can be stored only two-high 


on the first floor, First floor capacity is, therefore only 


300 Ib. per sq. ft. Docks for motor trucks have a 22-stall 
arrangement for inbound local delivery and 24-stall ca 
pacity for outgoing trucks 
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EXACT WEIGHT 


Scales... 


Give accurate readings FAST, 
Eliminate Costly Over-weights 


You can speed up production and be more 
sure of accurate weights with EXACT 
WEIGHT Scales. Short lever fall plus the 
action of an adjustable damping device 
bring scale indicator to rest quickly, Frae- 
tional ounce visible indication and slant 
tower makes possible quick and accurate 
reading. Day-after-day savings will show up 
in the elimination of over-weights. 


EXACT WEIGHT end-tower models are 


available in a wide range of models to fit 
your needs exactly. They are compact, oe- 
cupy a minimum amount of space, weigh 
accurately even in out-of-level position. 

Mail coupon or write stating your specific 
weighing operation, we'll be glad to send 


complete information on the EXACT 


WEIGHT Seale to fit the job. 


Sales and Service Coast to Coast 


lixactk weight 


Better cost control Seales 


THE EXACT WEIGHT SCALE COMPANY 


918 W. Fifth Avenue, Columbus 8, Ohio 
In Canada: P. O. Box 179, Station §$ 
Toronto 18, Ont. 


Please send full information on Scale Model 213-SL. 


NAME 


ADDRESS 
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for SOUND ADVICE 


and FAST SERVICE on 


FOOD PROCESSING 
EQUIPMENT 


eat Aobins 


Whether you’re planning a completely new 
plant layout or looking for more modern 
machines for your present operation, your 
Robins Engineer will be glad to discuss your 
equipment problem with you. 


FOOD PLANT DESIGN... 


Your Robins Engineer is 
fully qualified to begin from 
scratch and develop, with 
you, just the right produc- 
tion line for your needs 
whether you 
product or 


process one 
flexi 

bility to handle a variety of 
foods. 


require 


«+ SPECIALIZED 
EQUIPMENT 


The Robins man has at 
his fingertips complete in 
formation about almost 
any mechanical require 
ment of a food processing 
plant. If standard equip 
ment won't do the job 
for you, he'll work with 
you to develop special 
equipment, 


} 
Call your Robins Engineer or 
write for 280-PAGE CATALOG 


of processing, maintenance and 
operating equipment for can- 
ning, freezing or dry packing 


soe Ab Aohjns 


ANDO COMPANY, INC. 


y 


713-729 &. Lomberd St. @ Beltimere 2, Md. 


SINCE 1455 MANUFACTURERS OF MACHINERY FOR PROCESSING 


APPLES + ASPARAGUS + BEETS- CORN - ORVED BEANS + LIMA BEANS 
MARMALADES «+ OLIVES - ONIONS «+ PEACHES + PEAS + PEPPERS 
PICKLES + POTATOES + PUMPKIN + RELISHES « SAUERKRAUT + SHRIMP 


SPINACH + STRAWBERRIES « STRING BEANS « TOMATOES 
plus operating and maintenance supplies. 











LINK-BELT COMPANY: Executive Offices, 507 N 
Michigan Ave., Chicago 1. To Serve Industry 
There Are Link-Belt Plants and Sales Offices in 
All Principal Cities. Export Office, New York 7 





48 


PROFITABLE WASTE RECOVERY 


’ 


yA Av 
. P 4 ig 


LIQUID VIBRATING SCREENS 


[' you have valuable solids being lost with liquid 


wastes, use this fast, sanitary, economical method 
to salvage them. Link-Belt's liquid vibrating screens 
are used effectively by canners and pack 
ers the country over for profitable 
waste reclaiming for reducing 
stream pollution. Send today for 
Book 24377, containing full details 


13.et6 
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\ scale model of a panoramic View ot the procedure 
from “farm to store shelf” has been set up by the Tri 
State Packers’ Association to be used at various shows 
this winter to promote the association's activities 

A small, scale model train moves through vegetable 
fields and farms, past a research center, to two process- 
ing plants (representing canners and freezers in the 
Tri-State area), on to a warehouse and _ distribution 
center, and from there to a retail chain store and in 
dependent grocery in a typical community. 

The movement of the train and trucks loading in the 
fields and both unloading and loading at packing plant 
docks, dramatically illustrates the chain of events in 
which the processor plays an important part. 

Interesting facts relating to the association's activities 
are displayed in figure and factual form on back panels 
of the big display 

A main feature of the exhibit is the presence of a 
talking mechanical man located at the far side of the 
exhibit booth. This novel animation continually tells the 
passing audience about the big part the canners and 
freezers of the association’s membership play in the life 
of their communities 

It is a novel display and one that has attracted wide 
attention wherever it has been shown 


Mayonnaise & Salad Association 
Elects Officers 


Paul T. Frisch, director of sales, McCormick & Com 
pany Inc Baltimore, was elected president of the 
Mayonnaise & Salad Dressing Manufacturers Association 
at the groups recent meeting held at The Homestead 
Hot Springs, Va 

Other newly elected officers were Wendell W. Bishop 
Mrs. Clark's Foods, Inc., Des Moines, Iowa, first vice 
president; John L. Weigan, Old Dutch Foods, Ine., 
Buffalo, second vice president; W. H. Cox, Supreme 
Foods, Inc., Knoxville, Tenn., secretary; and O. C, Tu 
ner, Morton Foods, Dallas, treasurer 

The salad makers heard many reports on automation 
during the annual conclave. A_ prediction was made 
that, “results of automation in the mayonnaise industry 
will bring more leisure time, improved quality; lower 
prices, with a fair and more realistic return to the 
manufacturer.’ 
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Classified advertising 
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unt 5 average words per line. Rate 65 


cents per line. Minimum charge $2.50. Cash 





with order, no discount allowed 


headguarters for the 
Staudard aud Speeial Designs 


CORROSION-RESISTANT 


KETTLES 


Available in sizes up to 500 gallon capacity 


When answering “blind advertisements 


address box and number shown care of 


THE FOOD PACKER 
139 N. Clark St., Chicago 2, Ill 





For Sale—Machinery & Equipment 





FOR SALE: (1) Niagara #110-20 Stainless 
Steel Filter 110 sq. ft.; (1) Hope type 18] | 
stainless steel single piston filler; (50) Stain-{ | 
less Steel Tanks from 30 gal. to 10,500 gal. 
cap. (Some with mixers). (25) Aluminum Stor- 
age Tanks up to 3200 gal. cap. (30) Stainless 
Steel and Stainless Clad Steam Jacketed | 
Kettles from 40 gal. to 500 gal. (Some with | 
agitators), Lot of Welded Steel Tanks with | 
Lastiglas and mammut lining (from closed 
breweries) — 4300 gal. to 23,000 gal. sizes 
30 Wood Tanks 4500 gal. to 14,000 gal 


sizes } 


PERRY EQUIPMENT CORP., 1405 N. 6th Street, 


to meet every processing need Easy to clean 
and keep clean, they are practical and meet 
all sanitary regulations. All Lee kettles are avail 
able with hydraulic cylinders where your own 
water line provides the necessary operating 
power to safely control tilting kettles and tilting 


agitators in agitator kettles 





Philadelphia 22, Penna Our new descriptive bulletins sent on request 
| 
| 
| 
' 

Choice Business Opportunities | METAL PRODUCTS 
BARBECUED CHICKEN COMPANY, No. E C0., INC. 
Georgia. Frozen packaged bar-b-q chick. & 
sauce at whls. price to 300 establ. outlets, ~ 408 PINE STREET, PHILIPSBURG PA, 
also serves chick. dinners, & provides parties ’ ° 


for all types of groups. Loc. in largest U. S$ 


chick. raising area. lg. bldg., compl. equipt., ALL a34 KETTLES ARE rad TO A. 3 M. E. CODE 


xInt. condit. This bus. offers an unlimited 
potential for some ambitious buyer. Contact 





dept. #6972, for further info. of this profit Freight elevator, lift truck, pallets, grader, 
maker. water and sewerage. Fireproof tile construction 
DISTRIBUTING CO., Coastal, Ala. Whlesale BANGOR FRUIT GROWERS’ EXCHANGE, INC., 
distrib. frozen foods. Sells to hospital restau Bangor, Maine 


rants, steamships. 60 steamshp lines in this 
area bring 90° business. Top franchises. Dept —_—_—_———X—XKa.OO]O."."""" 

6878-5M Help Wanted Crosse & 
FOOD PROCESSING, So. Cen. Virginia Blackwell 
Meats, poultry curing, smoking, aging, custom- 
packaging, cutting wrapping & labeling. Also 
has a snak bar. All compl. Equipt., in xInt 


condit. Ideal loc. in growing town. Nominally Fast Growing, Nationally Estab- 
priced. Dept. #6923 lished, Upper Midwest FOOD 


FROZEN FOODS, 8aton Rouge, La. Locker 
plant, meat process, food manuf-only one of 
its kind in Baton Rouge area. Mfgs. many 


PROCESSOR has openings for 
the following: 


specialty items: BarB-Q chicken, ribs, Jam ASTER HAN w 

balaya, Ships all over St. 40x90’ modrn MASTE MEC A : IC—Ne ly 
bldg. has poultry, packaging, curing, proc created position with complete 
essing equip. Fully stocked, well-establ. Top responsibility for Mechanical 


profits. Dept. 6880-40-M 

LOCKER PLANT, W. Cen. Oregon. 500 lock 
ers. Xint. rep. 5,000 cu. ft. of public storage 
Lg. amnt. of custom work. 100x100 land 
wi/bldg. incl. Priced far below value. Dept 


Equipment: Selection, Develop- 
ment and Maintenance. 


FOOD TECHNOLOGIST-—B.S. 


ORIGINAL DESIGNS 


# 22382 Degree or equivalent in experi- 
PRODUCERS, PACKERS, & DISTRIBUTORS OF ence required. Position covers 
CLAMS, CRAB-MEAT & OYSTERS TO WHOLE all phases of Product Develop- 
SALE TRADE, So. E. Virginia. Over 100 whole dP C | 
sale customers, in U. S. & Canada. 60 acres ment an rocess Control, 
of land, in commercial loc., w/new oyster a 
beds. Compl. equipm., in xInt. condit., doing PRODUCTION SUPERVISOR- 
large bus. A bargain price. Dept. #6792-A Requires varied experience in 

FREE BULLETINS ON ABOVE BUSINESSES Prepared Food Processing. Op- 

CHAS. FORD & ASSOC portunity for advancement. 
87 Walton St. N.W., Atlanta, Ga ‘ 
6425 Hollywood BI., Los Angeles, Calif Benefits and Top Salaries com- J 
mensurate with experience. Re- 

FOR SALE: 60,000 bushel cold storage with plies strictly confidential. | 
10,000 square feet floor space suitable for Write Box 86, Food Packer. GAMSE LITHOGRAPH NG (0, INC. 


processing. Located in the heart of south 


GAMSE BLOG., BALTIMORE 2, MARYLAND 
western Michigan fruit belt on C & O siding 
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How they got there 


OMEN Mie 


Watson 


Rogers 





Sales Keep Business 
Booming 


atson Rogers achieved his first grcat ambition when 

he was 16 years old he became a grocery clerk, 
working after school, and on Saturdays. From the time 
he was a youngster of 10, living on a cotton farm in 
Oklahoma, he viewed a grocery store job as the greatest 
achievement possible, Contributing to this ambition was 
the fact that he was the baby in a motherless family 
of nine. (His mother died when he was six months old) 


Working in the grocery store, he observed and ad 
mired the operations of the traveling wholesale grocery 
salesmen, This prompted his decision to enter the field 
as a career, As a result, his employer helped him get a 
salesman’s position with the Ridnour-Baker Mercantile 
Company, Oklahoma City. He was on the “road” selling 
canned goods and groceries before he was 19 years old 


Mr. Rogers formed a lifelong affection for canned 
goods during this period, He proudly recollects that at 
21 he led the firm's group of 42 salesmen in canned food 
sales, He also recalls that while still in his 20's he 
helped organize the first group of voluntary stores in 
Oklahoma. 


His service with Ridnour-Baker extended over a peri 
od of 13 years, before he resigned at the insistence of 
a maumber of leading Oklahoma retail grocers who urged 
him to head up the organizational work of a strong re 
tail grocer group, which later became the Oklahoma Re 
tail Grocers Association. His leadership and guidance 
helped rid the state grocery field of some of the chaotic 
conditions then prevalent 

Aided only by a secretary, Watson Rogers, within 
three years, built the membership of the state associa- 
tion to the third largest in the United States. Member 
ship included representation from every county in the 
state and embraced 445 cities and towns 


Top Administrator 


Watson Rogers established and published the Okla 
homa F¥ood Journal, which rapidly became a highly suc 
cessful trade journal. He attained national prominence 
in the food field during this period, serving for two 
years as a member of the advisory committee of the 
board of directors of the National Association of Retail 
Grocers. He also served as president of the National 


Retail Grocers Secretaries Association. In 1949 he was 
the recipient of an emblematic plaque, awarded by the 
latter group for his outstanding leadership and loyal 
service as president of the NRGSA in 1943. 

It was in 1943 that the first call came from the food 
brokers organization for him to work for NFBA. He 
refused, preferring to remain in Oklahoma. But the food 
brokers were too impressed with his work, in all branches 
of the food industry, to accept his first rejection. Using 
the salesmanship for which they are justly famed, they 
refused to take “no” for an answer and the man they 
sought finally agreed to accept the position of executive 
secretary of the association on December 1, 1943. 

He was serving in that capacity when the members, 
at the annual convention, changed the constitution in 
1946, requiring that the president be a full-time, salaried 
executive. His appointment to the presidency was im- 
mediate — that was nine years ago. 


Sales Philosophy 


Canners and other food broker principals know him 
almost as well as do the food brokers. One of his greatest 
activities has been to work with food brokers and their 
principals for ever-closer working relationships. It is his 
firm belief that the food broker and his principal have 
a partnership-interest in each other which must be rec 
ognized by both parties. On this subject, he points out, 
“Loyalty and mutual respect are the basic foundations 
for true harmony between canner and broker. You will 
find these present in every successful operation 

“In fact, if you will look at any of the successful 
canners using food brokers you will find that they have 
a smoothly operating brokerage organization. In each 
case you will find that the canner has been loyal to his 
food brokers through the years and the brokers respect 
that canner and would do almost anything for him.” 

When reminded that he is considered the outstanding 
salesman for the brokerage fraternity he modestly re 
plies that it is easy to sell a good product. And, he adds, 
it sometimes takes years of effort and follow-up before 
some manufacturers can be convinced that their best 
sales bet is a food brokerage setup. 

Believing that a good product can, and must be, 
continually improved, his constant goal always has been 
to help food brokers improve their operating efficiency. 
It is agreed that his efforts have contributed to the 
growth of food broker operations in recent years. 

Since Mr. Rogers joined the Association, its size and 
importance have multiplied through his efforts. Member 
ship has increased from slightly over 1,000 to a figure 
in excess of 1,800, in a period of 12 years. 


Wide Activities 


Widely known in Washington, D. C., NFBA’s head- 
quarters, Watson Rogers is a member of such organiza- 
tions as the Capital’s National Press Club; The Food 
Group, of which he served as chairman in 1954-55; 
Washington Trade Association Executives; ete. In addi- 
tion to being known as the president of the brokers 
group, he is well known on Capitol Hill as chairman of 
the National Council for the Preservation of the Robin- 
son-Patman Act. 

He is a member of the canning industry's Young 
Guard; a charter member of the Zerocrats, distinguished 
frozen food society; a member, and one-time chaplain 
of the 99-man Asparagus Club, of the retail grocery 
industry; American Trade Association Executives; and 
American Marketing Association 
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BALL CONTAINER 
DESIGN COUNSEL 
can help you 
influence her choice! 


Miodern merchandi ing is 85% self-service. Does your product 
ay lake me!’ more appealingly than your competition? You 
may have an unsuspected opportunity to step up impulse buying 


with a distinctively shaped glass container 


sall Pac kaging Plus per iali ts know how to add glamour 
to glas how to make your product look like a better buy! 
[Astinction may be achieved through bottle design, a specially 
lithographed closure, an unusual label, or a combination of 
these factors. Our designers can do the entire creative job o1 
work with your staff on technical details. There is no charge 


for this service to Ball customers 


A CASE HISTORY 


\ leading midwestern company had a real packaging 
problem. Not only did the vant bottles with more 
helf appeal the design had to be chanved to get 
greater efficiency from new high-speed production line 
Ball was asked to solve the problem, and did! The me 
bottle de veloped by Ball designers and technical pecial- 
ists Wa uch a bie hit that the ' edesign 
four additional botth Now Ball is completing e big 
job of modernizing the manufactt 
glass containers 


call BALL first of all 


ther Ball ‘Package 
materials handling, proce 
hipping carton 


each area who can help 


expe in} 
4 ! 
~ ice cost r increas our 


BALL BROTHERS COMPANY: +-MUNCIE, INDIANA 


Offices in All Principal Citie 





ASSOCIATED SEED GROWERS, Inc. 


Breeders and growers of vegetable seeds since 1856 


Main Office: New Haven 2, Conn. 
Atlanta 2 « Cambridge, N.Y. «© Exmore, Va. «¢ Indianapolis 25 «¢ Oxnard, Calif. 
Memphis 2 «+ Milford, Conn. «¢ Oakland 4 «+ Salinas «+ San Antonio 11 
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The l S. Department f Agricul 
t SDA Announces ture has announced | ublication of its 
§955 Yearbook 1955 Yearbook. The 752 page volume 


is devoted to dre ht, Hoods and the 
normal sources and uses of water. Entitled Water, the book 
contains information on all ispect of a ubject that has 
become a major national concern—tor industric ty peopl 
foresters, conservationists, gardeners, farmer rancher ind 
orchardists 
Its Y5 chapters were written, most! n non-technical style 
by 149 specialists in the Department ot Agriculture state 


igricultural colleges and divisions, and private and federal 


organizations whose work relate to water I hie book has 
many drawings maps ind photograph 

Among the subjects treated are the importance of water 
in history; the need for water of peocle, animals and plants 
weather cycles; “cloud seeding”; desalting sea water; water 
ind erosion; the care of watersheds; water law floods and 


i 


their prevention; water for forests and range lan irrigation 


in the west and east and for specific crop lrainage use 
of waste water by industries; sewage disposal; and research 
regarding water 

The Yearbook of Agriculture is a Congressional document 
prepared in the Department of Agriculture and published 


under direct Congressional authorization. The Yearbook i 


distributed mainly by members of the Congr It is also 
sold by the Superintendent of Documents, Government Print 
ing Office. Washington 25, D. ¢ it $2 a cop Those who 
desire copies should contact thei: enator oF migressman 
or order directly from the Superintendent of Doe ents, send 


ing the money with the ordet 


The innual exhibit { the Can 

CM & SA Changes ning Mac hinery Sul pli Associa 

Opening Date tion will open its doors to the nning 

industry at noontin n Wednesda 

January 18, 1956, almost 24 hours in advance I the pre 

viously planned opening. CM & SA President | N. Funk 

houser gave heavy advance convention registrations, indicating 

i record breaking attendance ind’ enthusiastic participation 

by exhibitors in planning for the show the reasons under 
lving the decision to move up the pening date 


More NFBA food broker firms are 
NFBA & now selling frozen food I | ts than 


Frozen Food ever before weordi t Watson 
Rogers, president of the National 
Food Brokers Association. Announcing the r-sult f a survey 
made of the listin in the director ot f ‘ of the 
National Food Broker \Sy ition Nir K cid = tthe 
tatistics showed that tadoy 42 per cent of the 15 NFBA 
members sell one or miwi Frozen food Pp “l t 
I} represents an increase from 1949 of 62 { ent in 
the number ot food broker firm VTi ell f ren food 
Compared with 1953 the clate ot thie ' NI KA lire tor 
the increase was 11 per cent 
The directors listin further i I é ncTrease 
of 20 per cent since 1953 in the tot nber of classifica 
tions of frozen food old by food broker \i undred 
of frozen food products are included these fications 
Food tect lowist | na ¢ 
Future Bright perts are on the thre ’ 
For Semi-Solids — lockin ecrets that provide 
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pre ids, salad dressings, condiments and sauces that can be 
tocked on kitchen shelves without refrigeration, according 
to W. Earl Graham, research manager of the can division of 


Crown Cork Seal Company. Speaking at a recent meeting 
of the Chemical Specialties Manufacturing Association, Mr 
Graham said that such developments will open a tremendous 
new market. The easier-to-dispense and easier-to-store prod 


ucts will stimulate sumption of what have been perishable 
refrigerated items up to now, he pointed out 

| predict that in the not too distant “future, the hosess 
will serve her hors d'oeuvres cracker-ready from pressure 
packed containers Mr. Graham stated 

Recent developments in aseptic canning, in combination 
vith pressure packaging idvanee offer the keys to develop 
ment of the non-refrigerated aerosols for semi-solid foods 


wcording to the researcher 


[he National Association of Frozen 


NAFFP Accepts Food Packers has announced the fol 
New Members lowing new members: Evergreen 
Frozen Foods Company, Snohomish 

Wash., packer of strawberric raspberries, peas and corn 
under the Evergreen and Pilchuck labels; Grand Duchess 
Steaks, Inc., Akron, Ohio, packer of steaks under the Grand 
Duchess label; Gresham Berry Growers, Gresham, Ore., packer 
of rhubarb, strawberric black raspberries, red raspberries 
logunberries, boysenberri« Himalaya blackberries, evergreen 
blackberries, Blue Lake bean purple plums, broccoli, and 
iuliflower; Long Island Duck Packing Corp., Eastport, N. Y., 
tom packer of fordhook lima beans, cauliflower and ducks 
Roman Products Corporation, South Hackensack, N. J., packer 
of frozen meat ravioli, cheese ravioli, pizza pies, manicotti 


eat ruee ind ushroom iuce under the Roman label 
Wattle Corporation of America, New York City, packer of 
frozen wattle im) pam ike under the Downyflake label 
Stouffer ¢ orporation Frozen Food Division, Cleve land pi ker 
ot cooked ind prepared frozen food spec ialties und the 
Stouffer label; and Hayssen Manufacturing Company, hebo 
Wisconsin wanufacturer of automatic wrapping a 
boermecdlir i brie epted in associate member 


The National Food Brokers Asso 
New NFBA iation ha received the following 


Members new members: Dunn Sales Limited 

LO) Kis St., East, Toronto, Ont 

Canada; J. B. Todd & Company, Ltd., 6999 Cote des Neige 
Road, Montr Quebec, Canada; Russell J. Smith Company 
$03 Division, Grand Rapids, Michigan; Jones Brokerage Com 
pany, P. O. Be 366, Raleigh, N. ¢ Deblinger, Pfluger 
Company, 50 Church St., } York 7, N. Y.; Lallman Sales 
Company, 4320 E. Catali Dr., Phoeni Ariz., Robert H 
Necessary, | t Huntingt National Bank Bldg., Hunting 

ton, W. \ 

National Canned Tomato Council 
Five Firms Inc., announces that five additional 


Join NCTCI fis have become members of 
NCTCL The new members are Wil 


son Canning Company, W ils N. ¥ Melbourne Canning 
Company, Melbe «, Fla; Wilkes Canning Company, Bell 
‘ Fla Molly Pitcher Canning Company, Mt. Holly 
Sprin P Okeechobee, Fla ind Defender Packing 
Company, Trappe, Md 
The Nati ( ed ito Council, Ine. is conducting 




































































i nationwide membership drive and each of its present 76 
rie mbers has been requested to secure it le ist five new 


members 


Stokely-Van Camp, Inc. has an 
nounced that it has increased its 
holdings of capital stock of The 
Capital City Products Company to 
81,288 shares or 40.81 per cent of the total of 199,200 shares 
outstanding. Sales of Capital City Products during the fiscal 
year ended August 31 amounted to $17,653,420 and net 
income to $601,731. Assets totaled $8,530,749 on August 31 

A. E. Staley Manufacturing Company reports a net 
profit of $3,799,369 for the nine months ending September 
30. Net sales of the company for the nine months covered 
in its report was $111,617,731 compared with $104,847,849 
in the first nine months of 1954. The net profit for the 
period is equal to about 71 per cent of 1954’s $5,315,176 
net profit. Earnings per share during the nine months were 
$2.08. Dividends of 25 cents were paid during each quarter 
following the pattern of previous years Chas. Pfizer ¢ 


Financial News 


Co., Inc., has announced an advance in the prices of citric 
acid, tartaric acid and certain gluconic derivatives. Several 
citric dnd tartaric acid salts also shared in this upward 
price movement. 


Paul Quisenberry has been pro 
People and moted from district sales manager 
Plants of Green Giant Company to general 
sales representative. George Stillman, 
former assistant sales manager—chains, of Green Giant, has 
been promoted to general sales representative--chains, Gene 
Nesbitt, former institutional sales representative, has been 
promoted to general sales representative—institutional 
Binds Eye Division of General Foods has announced three 
major promotions: George L. Mentley, formerly national sales 
manager, has been named marketing manager; Ralph Garside, 
who had been eastern region manager, succeeds Mr, Mentley 
as national sales manager; Howard Lochrie, formerly product 
manager of fruits and vegetables, has been named director 
of advertising for the division Temple Frosted Foods 
Inc., Brooklyn, N. Y., manufacturer of frozen Chinese foods 
has appointed Blaine-Thompson Co., Inc. to handle its ad 
vertising, merchandising and sales promotion Stokely-Van 
Camp, Inc., has announced the creation of a new regional 
sales territory embracing the states of Colorado, Nebraska 
Kansas, lowa and Missouri and the appointment of T. E 
Holloway as regional sales manager 
Leonard Bakke has been appointed general sales manager 
of Schuckl & Co., Inc., Sunnyvale, Calif. Mr. Bakke will 





issume the dutic f John E. Dodds, who has resigned t 
establish his own business in the field of canned goods sale 
Homer C. Sheridan, president of Omaha Cold Storage 
Company, has been elected a director of Consolidated Food 
Corporation, Chicago. Omaha Cold Storage, which will be 
officially known by its trade name “Ocoma Foods Company, 
wa wequired is a subsidiary of Consolidated Foods Novem 
ber 22 Tracey A. Burnham has been named manager of 
American Can Company's plant at Boston, and J. Fred Smith 
is new manager of the pl int at Philacke Ip! hia john W 
Daniels has been promoted to superintendent of the Connecti 
cut corrugated box division at Portland, Conn., of Robert 
Gair Co., Ine Dr. Kenneth C. Lyon, former chief of 


glass research for Armstrong Cork Company, has been ap- 
pointed manager of glass res¢ irch ind product te velopment 
tor Ball Brothers Grover Steffen, M. Steffen Company 
( hicago has been elected president of the recently organized 
Vinegar Institute. J. B. Olwin, Central City Pickle Company 
Bailey, Mich., is the new vice president and E. H. Endress, 
Crystal Pearl Products Company, Evansville, Ind., was named 


treasurer 
A profit-sharing plan for employees of Hunt Poods, Inc 

received approval recently from the company’s board of 
directors and from stockholders. The plan will go into effect 
this year C. H. Musselman Company's fourth annual 
pensioners’ banquet, honoring 153 employees who have 
reached retirement age, was held November 23 Donald 
W. Hill, vice president of Crown Cork Seal Company and 


general manager of the company’s specialty division at St 
Louis has been promote d to. vice pre sident ind general 
manager of the crown and closure division. Mr. Hill will be 
located in Baltimore 
of frozen Chinese foods, has moved into expanded factory 
facilities at 4600 Packers Avenue in the Union Stock Yards 
Chicago. The firm formerly was at 2129 W. Pershing Road 

Dow Corning Corporation, Midland, Mich., has, re 
ceived the 1955 Award for Chemical Engineering Achieve 


Mah Chena Corporation, processot 


ment 
Thomas D. Holder, Beachhaven 
Md died November 27 following i 
Obituary prolonged illness. Mr Holder retired 
from the American Can Company 
last August after 20 years’ service George F. Lang, 


president of the Carr-Lowrey Glass C« mpany Baltimore and 
t member of the board of dierctors of Anchor-Hocking Glas 
Corporation Lancaster, Ohio. died November 0. He was 


71 years old Louis McFarland Timblin, treasurer and a 
director of Chas. Pfizer & Co., Inc., died November 21 after 
i heart attack. He was 56 years old 
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